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Canco Containers 


TIN PLATE BLACK. IRON GALVANIZED |tRON FIBRE 


OU are not in the business of buying 

and selling containers, although you 
do both. Your business is to make or pre- 
pare and pack a product or products that 
you can sell at a profit. 


Our business is to furnish containers that 
make it possible for you and a host of 
others to distribute your product in the 
quantities and in the form that lead to 
the most profitable sales. 


What does lead to the most profitable 
sales—in the long run? 


We can agree that service to the ultimate 
consumer is the answer. 


We accept the responsibility of partner- 
ship with all users of Canco Containers 
in service to the consumer. 


We are making every endeavor to dis- 


charge our obligations in this partnership 
in a 100% fashion. Our service to you is 
an important part of your service and 
your customers’ service to the consumer. 
For you are selling not only your product, 
but also delivery of the product, intact and 
attractive to the consumer. 


Our manufacturing facilities, the loca- 
tion of our. factories and our brozd ex- 
perience with packing problems naturally 
make our average performance eco- 
nomical, prompt, intelligent and mutu- 
ally profitable. 


But wedo not stop there. We are making 
unremitting effort to raise the standard of 
our “average performance” by earning 
new respect for Canco Containers and 
Canco Service every day in the year. 


American Can Company 
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J. T. DOWLING 


PATENT ATTORNEY 


631 MUNSEY BUILDING fl 
BALTIMORE, MD. 

SECOND NATIONAL BANK BUILDING, WASHINGTON, D. C. 


TRADE MARKS 


Pickles 


MYRON H. SHAW Pickles 


Broker & Manufacturers’ Agent cider 
604 STATE-LAKE BUILDING Tomato Products 


Chicago, Ill. Sauer Kraut 
? Phone Randolph 2033 Cooperage 
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: 130 N. WELLS STREET 131 STATE STREET : 
3 Chicago, II. Boston, Mass. 
C.L. JONES & CO. $ 
BROKERS 
* CANNED FOODS AND PRESERVERS SUPPLIES 3 
4 (We can serve a few more desirable accounts) e 


CANNING MACHINERY 


A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 


BOXES, PACKERS’ SUPPLIES 
205-206-207 Phoenix Bldg. 


Phones: 
PLAZA 1140 & 4484 BALTIMORE, MD. 


JOS. M. ZOLLER & CO.. INC. 
CANNED FOODS, CANS, BROKERS : 


CANNED GOODS EXCHANGE. 
Year 1922-1923 

President, John R. Baines. 

Vice-President, W. H. Killian. 

Treasurer, Leander Langrall 

Secretary, William F. Assau. 

COMMITTEES 

Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., J. O. Langrall. 

Arbitration Committee, C. J. Schenkel, Frank A. Curry, 


Schall, Harry Imwold. 
Committee on Commerce, D. H. Stevenson, H. E 
Jones, J. A. Killian, FE. F. 
Thomas, G. S. Henderson. 
Committee on Legislation, E. C. White, Geo. T. Phillips, 
George N. Numsen, W. E. 
Robinson, Thos. L. North. 
Committee on Claims, Fred. W. Wagner, Leroy Lan- 
grall, R. S. Wrightson, Norval 
E. Byrd, Jos. M. Zoller. 
W.E. Lamble H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F.Cole. 
F. A. Torsch, Herbert ©. Rob- 
a erts, H. L. Fleming. 
, Committee on Agriculture, William Silver, H.P.Strasbangh, 
Albert T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 
Jno C. Beeuwkes 
Chas. Glaser. 
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Hospitality Committee, 


Brokers’ Committe, 


Counsel, 
Chemist, 


T. Preston Webster, John W. | 
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CHISHOLM-SCOTT CO. 
Founder of the GREEN PEA 


VINER SYSTEM 


A Thirty Year Record of 
Satisfactory Accomplishment 


«) —— 


VINER FEEDERS 


( WHITE STYLE ) 
Solve the Viner feeding problem 
BUILT TO LAST 


UNDER CARRIER SEPARATOR 


An economic necessity 


71 E. State St., Columbus, 0. 


DOUBLE PINEAPPLE GRATER 


(WITH HOPPER REMOVED) 


MADE BY THE 


JOHN R, MITCHELL CO. 


Foot of Washington St. 
BALTIMORE - MD. 


The large-tooth saws. on the upper spindles, coarse grind the fruit 
wh'ch passes down to the fine saws on the tw» lower spindles, from 
there it falls into a tub under the machine. Machine is well braced 
and the workmanship is of the best; gears are cut from the solid, 
ad saws are milled from solid blanks which gives a cutting edge 
to two sides of the tooth. Hopper and discharge chutes are lined 
with white pine. 
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ESTABLISHED 1861 


CALVERT LITHOGRAPHING Co. 


“THE MODEL SHOP” 


DESIGNERS AND MANVFACTVRERS 


LABELS AND CARTONS 


CHICAGO. ILL. DETROIT, MICH. OMAHA, NEB. 


El CICiCiCi Ci Ci Ci CiCi 


wie 


Certainly, tomatoes can be washed and scalded by hand but who can afford to waste labor that way. Do 
the job on the MONITOR Washer and Scalder and make money. Furthermore, your gain in quality of 
pack is great. Everything togain. Up-to-date methods are worth while. Order it now. 


SPECIAL AGENTS 


Canadian Plant HUNTLEY MFG. CO. a 


BROWN, BOGGS CO., Ltd. 


Till San Fracisco, Calif: 
illsonburg, Ont. M. T. WALSH MFG. co., 


Milwaukee, Wis, 
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An Ideal Viner FEEDER with Distributer 


On Every Viner is Economy 


No viner can do satisfactory work when its beaters 
are obliged to work on heavy mats or bunches of vines. 


Separation of the vines by the feeder is, therefore, 
essential to best results. 


Hamacheck Ideal Viner Feeders with distributor are 
the only feeders that thoroughly separate the vines. 
The savings effected, over the use of any other viner 
feeder, are so large that it is not unusual to hear pea 
packers say that Ideal Viner Feeders more than save 
their cost each season. 


Patented in U.8. 
Canada and France 


OVER 1500 IN USE 


FRANK HAMACHECK, Kewaunee, 


Manufacturer of IDEAL VINERS, VINER FEEDERS and CHAIN ADJUSTERS 
ESTABLISHED 1880 
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We excel Our Labels 
in‘Designs are the Highest Standard 
Oo f Artistic erit for Commercial Value. 


Stecher Lithographic ©. 
Rochester, N-Y. 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 
The sanitary belt with the square mesh. Used for all conveying purposes, on Surting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. 
MANUFACTURED BY 
LA PORTE MAT & MFG. CO. La Porte, Indiana 
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ECONOMY DEMANDS 


that your supplies including labels, cans, shooks, 
cases, etc., be fully covered against fire loss. 
Successful Canners realize that while it 1s necessary 


to keep operating expenses to a minimum, full fire 
insurance protection is indispensible. 


CANNERS EXCHANGE SU BSCRI BERS 
AT 


WARNER INTER-INSURANCE BUREAU 


furnish this protection to over 1575 Canners at 
actual cost. “hese Canners have made an average 
saving of $6.50 annually, per thousand of insurance 


carried, by placing their requirements at this 
Bureau. 


For information, write 
Lansing B. Warner, Incorporated. 


155 E. Superior St., 
Chicago, IIl. 


Officially endorsed by National Canners Association. 
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The Book You Need! 


Every factory in the business should have a copy of 


this important book of formulae—as a prevention against 
loss. 


PRICE $5.00 PER COPY 
Published by 
THE CANNING TRADE 


WEEKLY REVIEW 


Trading Slow in This Section—Promise of Early Tomato 
Deliveries Checks Market—Pea Market Advance a 
Surprise to Uninformed—Corn Gaining 
in Strength—Can Prices Are 
Slightly Reduced. 


Operators in the Baltimore market say that the market is 
quiet. Other centers of canned foods activities report the 
market in a more cheerful mood and that trading is fairly 
brisk. It remains a fact, however, that the volume of trading 
in all markets is «mall for the season and considering the con- 
dition of spot stocks and the depleted state of both wholesalers’ 
and retailers’ stocks. If times were normal and the markets 
of the world reacting to conditions as they did for years before 
the war upheaval, undoubtedly the canned foods market would 
be very active and buying upon a big scale. But no markets 
are acting as they used to do. Precedent has to be thrown 
aside and the new condition of things accepted as they are, 
even when they seem to run counter to all the known laws 
of market currents. The canned foods market is no exception 
to other items of trade in this, and those regulators of all 
things human, the most pronounced product of the world war, 
need be paid no attention to when they sally forth with wise(?) 
pronouncements as to the cause of the troubles and offer reme- 
dies for them. The markets of the world are out of joint, and 
in a great many caces running directly opposite to what old 
wisdom would seem to say they should do. Canned foods can- 
not be an exception to this, but canners and operators do not 
all recognize this, and they worry themselves, needlessly, in 
consequence. The canned foods market will ctraighten out, 
as well or better than other markets, for foods will always be 
in demand as long as hunger lasts, and in that this industry 
is decidedly better off than many others. 

The apparent organized assaults against canned foods 
prices are in no small degree blamable for the present condi- 
tions; buyers cannot be expected to take firm hold of a situa- 
tion which too many, apparently, or at least supposedly, well- 
posted men say will soon see lower prices. Active buying never 
has been seen on a falling market, and it never will be, war 
conditions to the contrary notwithstanding. That this falling 
market has been brought about by these false alarms cannot 
be denied, and it is the more unfortunate in that there was no 
cause whatsoever for them. The condition of spot stocks of 
all sorts of canned foods, in the hands of every kind of trader, 
is better than it ever has been in the history of the business, 
we believe. That is, the stocks are at lower ebb, and this 
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should, normally, cause heavy buying to cover. But not when 
the buyers are told that the prices are going off, that another 
week or month will see a cut of from 5c to 10c per dozen. 
The buyers wait for the cut, and it is but natural that they 
should. 

If the mass of the industry were business men and able 
to see through a ladder, they would not take the word of every 
irresponsible, would not be swayed by the cry of the alarmist 
who is seeking to feather the nest of his buyer friends at the 
expense of the canners, nor would they let every little sale of 
unknown quality goods, no matter how low, set the market 
for goods which they knew were fully up to standard—if they 
knew they were up to to standard—and they would quickly 
recognize who are their most reliable informants, and they 
would stick to them and let no one wean them away. They 
have had the truth told them, but they prefer the words of 
men who have only selfish interests to serve; they make no dis- 
tinction as between sources of their information. If they gave 
real co-operation to the men who seek to serve them, to the 
men who have no monetary interest in either the buying or the 
selling: of their goods, they would soon surround themselves 
with a wall of solid information that would enable them to 
carry on their business with certainty and without the worry 
now so prevalent. What is needed is some clear-thinking, care- 
ful consideration and a safeguard against being carried off 
their feet by drives of the buyers and their agents. The canned 
foods industry will only get upon a firm and sound basis when 
the individuals composing it stand upon solid ground, and know 
their business as they should. Its salvation is not in mergers 
and great consolidations; the trouble with the industry all 
these years is that it has always looked for someone to lean 
upon. The day is here when the successful canner will be the 
one who runs his own business, knows his quality, its worth, 
and has the backbone, because he understands conditions, to 
stand for the price his goods are worth. There are many such 
canners, in fact and not in theory, and their number is rapidly 
increasing; but there are too many who think they are in that 
position, but are not. 

The action of the pea market in the past couple of weeks 
has brought a good many buyers up standing; and just to line 
up with what we have said above, some of the most surprised 
men in the industry have been pea canners! And yet those 
pea canners were told of Eastern conditions before there was 
a can of peas packed this spring, and plainly told. But they 
had reports from others—the buyers! And they knew better! 

Under date of June 24th the B. C. Keithly Co., well-known 
brokers, of Indianapolis, said in their circular: 

“The Indiana-Alaskas pea pack is about over, most fac- 
tories closing down last evening. It was disastrous alike for 
canner and grower. Some factories had but a 25 per cent 
pack of Alaskas. At one factory a grower came in with a 
wagon load of peas advising the canner that there was the 
harvest of four acres. The siftings ran mostly to the smaller 
sizes. Mr. Keithly saw one load tested out last Tuesday, which 
ran 85 per cent 3 sieve. Many canners claim that they will 
be able to make but a very small delivery of 4 sieve and 5 sieve 
Alaskas. 

“One or two lots of a thousand cases each spot standard 
corn were located this week and cleaned out quickly at 80c, 
Indiana factory. We have been unable to locate any corn in 
Ohio under 80c. Future corn is much stronger. In one dis- 
trict, where 7,000 acres were contracted, over 30 per cent is 
not now in cultivation on account of being unable to get a 
stand. Corn is ‘“‘missing’’ very badly in practically all fields. 
We have but one small lot of good standard future corn to offer 
at 82%c. Most packers are asking 85 cents, or have refused 
to name a price for future delivery. 


“Tomato business continues fairly good and at stronger 
prices for future delivery. We have booked some very nice 
business during past week on extra standard and fancy toma- 
toes in all sizes. 

“Many quality catsup buyers have availed themselves of 
our offering, subject to approval of sample when packed. We 
have a very attractive proposition for our associates on future 
catsup, and would appreciate your inquiries for same.” 


It will be noticed that the Chicago market is told this 
week that nearby tomato canners will be able to put 1922 
packed tomatoes down there by the latter part of July, and 
another stop is put to the small volume of spot trading in toma- 
toes. We are not prophet enough to say that this will not be 
done, but if it is done it will be the first time it has ever hap- 
pened, and the amount of such goods——if any—may safely be 
Put down as very small, and far too few to satisfy a great 
market of that kind. But the rumor serves to put another 
check upon buying. Holders of spot tomatoes need not worry 
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over this kind of a report. There are so few goods on hand 
that even the small volume of buying will take all that is 
worth taking before any considerable volume of new goods 
can answer demands. This is the kind of a market rumor to 
laugh at—and put your price up 5c. And yet tomato prices 
are quoted slightly off this week in Baltimore and nearby 
territory. 

The effect of the new-packed peas from the North and 
West is being felt in the market, and prices are slightly weaker 
this week. This was to be expected, first because these new 
goods are ready, and, secondly, and of most importance, be- 
cause jobbers are beginning to get in some of their futures, 
and this always slows down trading. The changes are light. 

Corn seems to be gaining more strength, as buyers realize 
that they cannot expect to get good goods at prices much 
lower than now prevailing. As a result, a rather good-sized 
volume of business has passed, and future corn, especially, is 
stronger. 

String beans are now being canned and attractive prices 
named on them. There would seem to be quite a good crop, 
but there have been so many storms and floods that it is extra 
hazardous to venture any word as to crop conditions. Fred- 
erick County, in Maryland, the great corn-producing section— 
and not a few peas and string beans—has been visited by two 
cloudbursts within a month and immense damage done, accord- 
ing to reports. We cite this to show how easily one’s reports 
of crop conditions can all be upset in a night. 

The American Can Company has changed its prices on 
cans in this issue. The amount of reduction is not great, and 
is caused by the lower freight rates, an advantage they hand 
on to their customers, 

The eyes of all businesses are on the railroad workers who 
threaten to go Gut on strike. This issue will be in your hands 
after the date set for this—July 1st—but until that day comes 
(tomorrow) no one is able to say just what may happen. If 
the strike is called, and particularly if it last for any length 
of time, the effect may be serious—must be serious—to all 
lines of industry. 


TRADE MARKS DEPARTMENT 
Conducted by National Trade-Mark Company, Washington, D. C. 


The following are trade-mark applications pertinent to our field in the 
United States Patent Office which have been passed for publication and are 
in line for early registration unless opposition is filed promptly. For further 
information address National Trade-Mark Company, Barrister Building, Wash- 
ington, D, C., or Bush Building, 1830 West 42nd Street, New York, N. Y., 
trade-mark specialists. 


As an additional service feature to its readers The Canning Trade gladly 
offers to them an advance search free of charge on any mark they may con- 
template adopting or registering. 

Aunt Nellle’s Garden—In script. No. 
Nellie’s Farm Kitchen, Hartford, Wis. 
canned corn. 


Progressive—No. 148,032. Progressive Grocery Stores, 
Inc., N. Y. C. For sugar, butter and substitutes, cocoa, choco- 
lates, candy, coffee and substitutes, wheat flour, rye flour, corn 
meal, nuts in their natural state; fresh and dried beans, peas 
and fruits, dog cakes, eggs, molasses and sirups, macaroons 
and noodles, seeds for food purposes, and teas. 

Nut Stores-—In white letters on black shield surmounted by 
an eagle. No. 139,504. John D. Antonopulos, doing business 
as United Nut Stores, N. Y. C. For walnuts, brazils, almonds, 
filberts, cashew, lychee, pistachio, pignolias, paradise, cocoanut, 
philippine nuts, pecans, chestnuts, hickory, peanuts in the 
shell, shelled, salted, roasted, or paste; fruits namely, figs, dates 
and currants, preserved, dried and in their state. 

Alexander—In white italics across picture of a heart, No. 
113,167. W R.. Roach & Co., Hart, Mich. For canned vege- 
tables. 

Picture of a sea gull mounted upon a barrel and a circular 
device bearing letters G. & C. M. No. 130,588. Fed. Garret & 
Co., Malga, Spain. For olive oil, 

Red Eaglel—Below picture of an eagle mounted upon a 
barrel and a circle bearing letters F. C. & C. M. above. No. 
130,587. Fed, Garret & Co., Malga, Spain. For olive oil, 


154,174. Aunt 
For canned peas and 


CANNING MACHINERY 


FRUITS- VEGETABLES-FISH-Etc. 
A.K.ROBINS & Co. BALTIMORE,MD. 


WRITE FOR CATALOGUE 
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The Sinclair-Scott Co., 
Baltimore, Md. 


Manufacturers of 


PULP Machines and Pulp Finishing 
Machines for Tomato Canners 


and Catsup Makers. 


First 


Fox PACKERS 
“ANUPACTURER 


‘Rox CAPACITY 


INQUIRIES 


“Perfection” Power Cranes. 


Peach Paring Machines. 


Pea Graders. 
Pea Hullers. 
Friction Clutch Pulleys. 


Nc 0. 32 ‘Automatic. 
no Strip Feed Press 


Although similar to our other Automatic Strip Feed 
Presses, this particular size is especially adapted to the 
rapid production of deep drawn metal articles. 

Of extra heavy design with chrome nickel crankshaft 
and solid steel flywheel, the Press is well suited for single 
or double die operations requiring excessive strain. 
Large diameter shaft bearings allow ample rigidity and 
extra long slides maintain a perfect alignment of dies. 

The Press is provided with compound change gears for 
variable cuts and simple adjustments for different lengths 
of material. 

The automatic feeding insures a high uniform output 

stil . and elminates the dangerous hand operation. 

—_ The Press is equipped with automatic release which 
_ Immediately stops feeding mechanism when subject to undue strain. 

_ Additional particulars on this press or any other automatic can producing equipment gladly 
furnished upon request. 


McDONALD MACHINE CO. 
Mfrs. of Automatic Can Making Machinery, Presses, Dies, etc. 
dle 7600 South Racine Avenue, Illinois. de 
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_ Seattle. 


The Markets -- 


NEW YORK MARKET 


Waiting for the New Fruit Prices—Salmon Stocks Low—The 
Federal Trade Commission’s Complaints Against Gro- 
cers’ Associations—Corn Selling at 80c— 

Bearing Tomato Prices—Notes. 


New York, June 30, 1922. 


No Corporation Prices Yet—The week closes with the un- 
expected opening prices on California canned fruits of corpora- 
tion pack still withheld. It is not believed now that the prices 
will be released until after the Fourth of July holiday. 

Golden State Names—As indicative of the strength of 
the market. on new California fruits, the trade is interested in 
opening prices named this week by the Golden State Canneries 
of Los Angeles, through the J. K. Armsby Co. 

Coast Salmon Firm—With stocks of pink and chum salmon 
generally low, northwestern holders are quoting the market firm 
at $1.05 and 95c, respectively, for prompt shipment out of 
Holders are reported to be refusing business below 
these figures. Locally, the pink salmon market is dull, with 
stocks offering down to $1.15, ex-warehouse. It is reported that 
sellers of fancy Alaska reds in the Seattle market have giver 
preference to English buyers, sales at $2.00 per dozen being 
reported for shipment to Great Britain, while the market for 
domestic account is quoted at 25 cents over this figure. 

Grocers’ Associations in Trouble—The Federal Trade Com- 
mission has filed complaints against the St. Louis Wholesaie 
Grocers’ Association and the Wisconsin Wholesale Grocers’ As- 
sociation, alleging that these organizations used coercive meth- 
ods in inducing manufacturers to guarantee prices against de- 
cline, and that lists of manufacturers who did guarantee prices 
were circulated and exchanged. The complaint intimates that 
the manufacturers who did not guarantee prices were discrimi- 
nated against. 

Offer 1922 Cherries—A. R. Rodway, Inc., have announced 
to the trade tentative opening prices on 1922 pack California 
Royal Anne cherries packed by Pratt-Low. No. 2 talls are 
offered at $2.70 for fancy, $2.50 for choice, and $2.40 for stand- 
ards; 10s are quoted out at $13.00 for fancy, $12.25 for choice, 
and $11.50 for choice, all prices being f. o. b. cannery. 

Double Holiday in Trade—Most of the brokerage houses 
along the street have decided to close on Monday and Tuesday, 
July 3rd and 4th, making a three-day holiday for their em- 
ployes. The extra holiday was decided upon in view of the quiet 
business conditions at the present time. 

Buy Corn at 80 Cents—There has been some demand for 
Western standard corn during the week at 80 cents, cannery, and 
a little Maryland stock has also moved at this figure, although 
most canners in the latter State quote the market at 85 cents. 
Buying of 1922 pack fancy Maine corn is rather quiet, with can- 
ners still maintaining the $1.35 price for fancy Crosby in wood 
cases. 

Buyers Bearing Tomatoes—Local distributors have evident- 
ly determined upon a continuation of their “bearish” policy to- 
ward the canned tomato market, and there has been very little 
buying support extended from this market during the week. 
Canners are still quoting futures standard 1s at 52% cents, 2s 
rf a to 80 cents, 3s at $1.12% to $1.15, and 10s at $3.50 to 

Evaporated Milk a Feature—There has been quite a keen 
demand for evaporated milk during the past few weeks, and the 
market has shown considerable firmness. Miscellaneous brands 
(as unadvertised products are rated), offer from $3.75 per case 
upwards, with the market on advertised milk held at $4.10. 


Quite some export business has been taken at these figures. 


Sweetened condensed is quiet and weak. 


Wisconsin Pea Crop Good—Reports received from various 
Wisconsin canneries indicate that the crop and pack of Alaska 
peas will be a good one. The ravages of the pea lice have been 
spotted, and most localities are getting a good ~ack, qualitv 


running to a large extent to fancy and extra standard. It is not 
believed, however, that a 100 per cent pack will be put up, as a 
little curtailment because of crop damage must be allowed. 
The pack of sweets is expected to be more materially shortened, 
however, as the crop has been damaged more extensively. 

New York Peas In—Butler & Sergeant, Inc., have received 
samples of 1922 pack New York State peas, put up by S. E. 
Comstock & Co., at Newark, N. Y. Wm. Hills, Jr., manager ot 
the canned foods department of Butler & Sergeant, cut several 
cans and exhibited them to The Canning Trade’s correspondent. 
Quality was excellent, 

Rust in Bean Crops—Continued rains throughout New York 
State throughout the past fortnight, coupled with floods in some 
parts of the State, have damaged the growing bean crop to some 
extent, and rust is said to be appearing in some sections of the 
State. As a result of this condition, the outlook for the new 
pack of beans is rather unpromising. 

Acting Canned Foods Buyer—“Joe’’ Difio is now acting as 
canned foods buyer for the large wholesale house of R. C. Wil- 
liams & Co., taking the place of Arthur P. Williams, who is on 
a pleasure trip to France. “Joe” has been in the canned foods 
department for some time, and was trained by Wm. Ely, Jr., 
former buyer, who is now in the brokerage business, being con- 
nected with J. M. McNiece & Co. 

Notes—J. Frank Butts, of Warmington-Duff Co., San Fran- 
cisco, and a prominent figure in the canning industry in Califor- 
nia and in the Hawaiian Islands, is renewing old friendships 
in the New York market. While visiting this market he is 
making headquarters with Warming, Simms & Co. 

F. X. Cody, president of the Bordeaux & New York Trading 
Co., importers of French canned and other food products, has 
returned from an extended trip abroad. 

W. R. Guile Co. has been incorporated at Rushville, N. Y., 
by W. R., L. M. and O. Guile, to engage in canning. The com- 
pany is capitalized for $100,000. 

Opening prices on 1922 canned plum pudding have been 
named by Richardson & Robins as follows: Individual, $1.10; 
No. 1s, $2.80; No. 2s, $5.00; No. 3s, $8.50; No. 4s, $11.00. 

The Thermokept Corporation has been incorporated for 
$1,000,000 in Delaware, to engage in canning and packing. 

Clarence Stewart, the popular label man, is back in New 
York after a month’s trip through the trade in California. 

The American Hawaiian Steamship Co. has withdrawn from 
membership in the Atlantic Intercoastal Conference. Simul- 
taneously with the withdrawal, the company announced that it 
had reduced its rate on canned foods to the Atlantic Coast from 
the Pacific seaboard to 45 cents per 100 pounds. It is believed 
that this presages a rate war among the various steamship 
companies, 


“NEW YORK STATER.” 


MAINE MARKET 


Business Is Improving—Spot Stocks of All Kinds So Well 
Cleaned Up As to Force Attention—Lobster May Be 
Average Pack—Prices' Looking Up on Sar- 
dines—Opening Prices on Apples— 

Corn Crop Hurt by Deluge. 


Portland, Maine, June 30, 1922. 


Business is better. Spot stocks in practically all lines are 
cleaned up, and the demand for present holdings is more active 
than a few weeks ago. There is no corn of any description to 
be picked up from first hands today, except in lots of less than 
three hundred cases. Stringless beans are out of the market 
and cannot be found even in 25-case lots. Apples are growing 
more scarce, and a sale is reported for this week at $4.90 can- 
nery for fancy goods. There is still some to be found at around 
$4.50 when wanted. 

Lobster—With the season well advanced, it now looks as 
though there might possibly be an average pack—average, not 
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normal; the production has been low for the past few years, and 
1vzZ will come pretty well up to that of recent times. De- 
liveries are already being made, rather on the instalment plan 
because the exact per cent cannot be determined until the close 
OL tne season. Prices remain at $4.05 to $4.55, but it is next to 
liupossible to obtain a contract at this late date. Canadian 
packers are getting very high prices for their goods, on a basis 
vt $35.00 cannery for 100/+2s, which is much more than the 
same goods can net the American canners at $4.50 or even $4.50 
aiter rreights and duties are paid. 

Sardines—The piice is looking up, no doubt due to the light 
run of fish and the limited number of factories operating as yet. 
‘rhe lowest figure quoted today for standards is $3.00, and from 
that to $3.30 asked by the packer who has confidence in the 
quality otf his goods. This should be the height of the canning 
season, but the work continues light in all sections. 

Apple—One packer has announced a price of $4.25 cannery, 
for his regular quality of 1922 packing, and reports having done 
some business. Others feel that it is too early to go after future 
business anyway, and that this price is less than they want to 
name at preesnt. lf spot stocks continue their present activity 
and clean up promptly, packers may feel more inclined to take 
interest in futures. 

Stringless Beans--With the season opening perhaps July 
20th, it is yet impossible to estimate what the yield may be. The 
recent rains have done great damage to all crops, and some bean 
acreage is still under water today. Sales have been very good, 
and many canners are sold up. Others are offering at the open- 
ing prices of $1.20 for No. Zs and $4.75 for No. 10s in crates, 
$5.00 in cases. 

Corn—Of all crops, the corn acreage has perhaps suffere:> 
from the deluge more than any other vegetable. Our planting 
season here is late anyway, was delayed by cold weather during 
May, and was just getting a little headway at the time of our 
heavy rain on the 18th. With only four pleasant days since 
then, and with considerable more rain falling in the meantime, 
the ground has not drained off and is still cold and wet. Fieid 
men from various factory locations report to their principals 
that the damage has been quite heavy, and that only the most 
favorable weather from now until October can produce a fair 
amount of corn. This information seems to hafe been dissemi- 
nated promptly among the trade, and sales are already more 
active on future Maine corn. Prices on Crosby corn are firm 
at $1.35 for No. 2s and $6.75 for No. 10s, and on Bantam corn 
at $1.60 and $8.00 for the respective sizes. 

Blueberries—The blossom this year has been fairly good; 
but sales have been so much better that canners are beginning 
already to fear a short production. No prices have been named, 
but practically every case of goods has already been bookd on 
the usual price-approval basis. Pickers are demanding more 
money than last year, and this may make a difference in the 
producing cost of the goods. 

MAINE. 


CHICAGO MARKET 


West Coast Buying Spot Corn—Early Delivery of New Packed 
Tomatoes Expected—Good Demand for Pork and Beans. 
Peas Firm in Price—Retailers Show Interest at 
Convention in Canned Foods Sale. 


Chicago, June 30, 1922. 


The brokers’ are reporting heavy orders from the Pacific 
Coast and the mountain intermediate district, for spot canned 
corn, and the orders are being carefully placed for good quality 
lots of standard corn at 80c and for extra standard at 85c per 
dozen f. o. b. canneries. 

Much of this corn is being purchased from Iowa and In- 
diana canneries, though some of it is being bought in Illinois and 
a little in Wisconsin, ‘ 

Early shipments of canned tomatoes will probably be made 
by July 25 to August 1st to Chicago from Southern Indiana, 
Kentucky and Tennessee. 

A sale was made today to a Chicago wholesaler, of Indiana 
standard 3s tomatoes at $1.15 per dozen, f. o. b. cannery, for 
early delivery from the new pack. This makes the tomatoes 
cost the buyer $1.24 on track at Chicago. 

Buyers under these conditions will be very shy about plac- 
ing orders for standard threes tomatoes f. o. b, Maryland at 
$1.40 to $1.45, which will cost them 20c per dozen freight, or 
about $1.60 to $1.65 on track, Chicago. They will, of course, 
sell down to the bare floors before they will replenish, and will 
then buy in 25-case lots from ‘their neighboring competitor. 
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There is a good, active demand for pork and beans in No. 
2 cans, for private labels in Chicago. Owing to the heavy decline 
and deflation in the raw stock of navy beans, the canners of 
this article have been able to get their prices down very rapidly 
and consumers are buying canned pork and beans freely. I have 
heard of sales of quite a number of carload lots the past week 
to come to Chicago. 

Wisconsin still holds firm to a general price of one dollar 
cannery for fours standard Alaskas and fives standard sweets, 
but the reports as to damage to the crop, which have been 
coming in have ceased, and it is now understood that the yield 
will be of fine quality, and better of the smaller sizes and fancy 
quality than, anticipated. 

Canned cherries in No. 10 cans, red, sour, pitted for pies, 
are selling freely, and buyers have about concluded that the 
price of $9.50 f. o. b. Michigan canneries is as low as they can 
expect to buy this season, and they are taking them generously. 

The reports from Seattle are to the effect that about 20,000 
barrels of refrigerated or frozen strawbrries are being packed 
there, one part sugar two parts fruit, and stored in cold storage 
for shipment to preservers and manufacturers of the East. 
This fact has, I understand, caused the canners of strawberries 
in that locality to be hard pressed to fill their orders for canned 
strawberries. 

The California Packing Corporation has not yet announced 
opening prices on their products, but there are indications that 
they will soon do so. A number of other canners who manu- 
facture smaller assortments of products have named prices, but 
the California Packing Corporation puts out such a varied and 
extensive assortment of products that they are compelled to wait 
until the complete line can be announced. The same conditions 
apply to the pack of Libby, McNeil & Libby, for they, too, pack 
a very large assortment of California canned products and 
therefore do not generally anounce prices until the entire line 
is ready and prices and costs determined. - 

The convention season is now about over for wholesale and 
retail grocers and canners, the convention of the National 
Association of Retail Grocers of the United States, which met 
at Cleveland, Ohio, last week, being about the last on the list. 

I learn that it was the most largely attended and most im- 
portant in results of any that have ever been held. They are 
deeply interested in promoting the National Spring Sale of 
Canned Foods, March 1 to 10, 1923, and passed a strong resolu- 
tion to that effect, I understand. 

It is a big and powerful association, and has in its hands 
the success of the big annual event Our allies, the National 
Food Brokers Association, who have undertaken to do the or- 
ganizing work this time, should get closely in touch with Sec- 
retary H. C. Balsiger, at Kansas City, Mo., at once, for they 
will find him a most earnest and potent ally. 

Changing for the Better—It would seem that ethical condi- 
tions in commercial life in the United States are gradually 
changing toward the better, broader and higher conceptions of 
business relations. 

Merchandising and manufacturing seem to have attained 
a higher altruistic level. and a spirit of co-operation for the 
general good seems to have brought about a period of con- 
cesson and unselfishness which was almost unknown twenty 
years ago. 

Many causes have contributed to this progressive chan7e, 
the wider spread of education, the realization that courtesy, un- 
selfishness, honesty, truth, fair dealing, tolerance, and a desire 
for the general good, not only tend to build happiness but 
that they build business and profits, as well as make friends. 

The sorrowful lessons and burdens of the World War have 
brought the people of all the world closer together in a svm- 
pathy of bereavement and suffering. 

The tremendous: revival of patriotic sentiment and enthusi- 
asm has caused men to stand side by side. clasping hands for 
the promotion of better days and better things. 


The enormous and urgent demands upon charity have 
brought about an era of giving, greater than ever before known 
in the world’s history, and hearts soften when purse strings 
loosen. 

Moral standards in business are higher because the pride 
of men has been aroused. “Better is a good name than great 
riches.” Nor must we forget the part that women have played 
in this great uplift, driving out of business drunkenness, pro- 
fanity, lying, cheatng and boisterousness, and replacing them 
with refinement, clean language, sobriety, serious and _ polite 
deportment, truth and honesty. 

If one does not think so, all that is necessary is to quietly 
look around and contrast conditions with those of twenty-five 
years ago. 


WRANGLER. 
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KERR’S REVIEW OF THE BALTIMORE MARKET 


The canned foods situation here remains gnuiet. Time was 
when June was a very busy month among canners, but the June 
which is now passing may be set down as a conspicuous excep- 
tion to the rule. June was quiet, calm, and restful, most pro- 
vokingly so; but hope springs eternal in the human breast. Per- 
haps the remaining six months of the year will realize the can- 
ner’s hopes; perhaps the greater volume of the year’s business 
in canned foods will be done between now and the close of the 
year. We shall see what we shall see. 

Future tomatoes have not maintained during the present 
week the splendid forward strides they had made during the 
past month. And yet n spite of the decline of interest in future 
tomatoes which we now observe, the market remains strong. 
Ones are firmly held at 52%c. Twos and threes are compara- 
tively easy at 77%c and $1.12%. Tens $3.40a3.50. Among city 
canners higher prices for future tomatoes prevail. 

Spot tomatoes are dull. One or two very small lots of ones 
came very unexpectedly to the surface during the past few days. 
They may be bought at 77%a80c. Twos of country packing 
may be bought at $1.00a1.02%. In Baltimore twos are hel 
at $1.05. Threes are in light supply. From country canners 
threes may be bought at $1.40. City canners quote threes at 
$1.45a1.50. Tens $4.00 in country, $4.25 in city. 

String beans and stringless beans are now in the spotlight, 
and it is reported that there has been a very active demand for 
them. But in spite of the reported active demand, prices are 
lacking in stability. The present minimum selling level for 


string beans and for stringless beans may be said to be ag 
follows: 


2s 3s 10s 

Standard Cut Green String- 

Standard Whole Green 

Standard Cut Green String 

Standard Whole Green 


ment. Here supplies are exceedingly light and assortments are 
by no means as complete as we usually find them at this time 
of the year. Trade designations for peas whether expressed in 
terms of seive or in terms of grades or qualities often fail of 
an adequate description of quality, though they may describe 
size clearly enough. Because of the readiness with which the 
market may be surveyed, buyers of peas are requested to send 
their inquiries to us for a special test of the market. 
Future Corn—No Comment. 


No. 2 Standard Maine Style.................. 80 
No. 2 Extra Standard Maine Style.......... Soe 
No. 2 Extra Standard Shoe Peg............... 
Spot Corn—No Comment. 

No. 2 Standard Maine Style................. 
No. 2 Extra Standard Maine Style............. ‘ 

No. 2 Extra Standard Shoe Peg........... er 1.00 


Prices for practically everything of canned foods remain 
unsettled. Exception may be noted in favor of peas, which are 
in light supply, and also in favor of future tomatoes; prices for 
these are reasonably well maintained. The market may be said 
to be with the buyer, and concessions sought by the buyer, if 
within bounds, are not likely to be disallowed. But the present 
situation may not be expected to continue unchanged. It wiil 
change, and the change will in all probabilty make for the 
seller’s advantage. 

Though the first half of the present year has not realized 
canners’ hopes of it, it is not at all improbable that there will be 
compensations for the canner during the second half of the year. 
The splendid advantages which the present market holds for 
buyers should not be allowed to remained unimproved. We can 
obtain for you anything of canned foods the market affords and 
at the market’s lowest prices. We solicit your inquiries. 


CANNING MACHINERY 
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The pea situation here is too well known to require restate- 
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THE CANNING TRADE 


A Tycos Type “P” Regulator assures positive 
temperature control on corn cooker or blancher. 
The throttling action maintains the temperature 
required no matter how variable the steam 
pressure. 


Taylor Instrument Companies 
Rochester, NY, USA. 


Theres aTycos and Taylor temperature instrument for 


Request Catalog 500, which illustrates and describes this and forty ‘other 
instruments for the canning industry. More than twenty blue prints of 
actual installations, free, as is the advice of Tycos Engineers on your 
temperature needs, if you request it on your firm stationery. 310 


i. ANTIC ANS HIGHEST QUALITY 


LOWEST PRICE 


TLAIN LACQUERED LITHOGRAPHED 


Packers 

Syrup Refiners 

Milk Canners 

Lard and Compounds 


Ovr large production assures prompt 
and satisfactory service. 


Peanuts and Peanut Products 
Powdered Milk 

Fresh Oysters 

Paints 


Our co-operation increases YOUR sales. 


Jobbers’ Friction 
and Wax Top Trade 


ATLANTIC CAN COMPANY 


BALTIMORE MARYLAND 
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CALIFORNIA MARKET 


POSS 


Real Summer Weather At Last—Fruits and All Benefitted— 
Opening Prices in July—Apricot Canning Is on—Sal- 
mon Fleet Arrives Safely—Asparagus Canners 
Trying to Lengthen Their Season. 

Coast Notes, 


San Francisco, Cal., June 30, 1922. 


The Crops—California has managed to shake the cold spell 
which has hung on all spring, and with the advent of summer 
has come real summer weather, with the mercurv threatening to 
knock the sky-piece off the thermometer. The warm spell has 
ripened berries and cherries with a rush, put sugar into ripen- 
ing apricots and been of benefit to fruits in general. It has been 
most marked in the southern part of the State, but the exces- 
sively high temperatures have been confined to the dessert sec- 
tion. At Needles, where so many tourists get their first glimpse 
of California, one hundred and twenty degrees was registered 
one day this ‘week, with seventy-two degrees the coolest during 
the twenty-four hour perod. In a few places in the San Joaquin 
and Sacramento Valleys the century mark has been reached, but 
in the vicinity of San Francisco ninety has been the maximum 
temperature so far this season. The spring season proved a 
very backward one and the warm weather will be of value, 
rather than otherwise. 

Those Opening Prices—Opening prices on Caliofrnia fruits 
by the large concerns, whose figures do much toward establish- 
ine market values, have not been named, as yet, and it is inti- 
mated that these may not be expected before the first week in 
July. In the meantime Southern California canners and small 
packing interests throughout the State are booking business at 
definite prices and are said to be getting quite a few export 
orders. English buyers seem ready to place orders and some 
business has been booked on peaches at $2.65 for fancy, $2.40 
for choice and $2.15 for standards. Some packers are quoting 
the same prices for apricots for the corresponding grades, but 
others are demanding 20 cents a dozen more. While growers 
declare that they are having no trouble in concentrating their 
crops of peaches at $60 and $65 a ton and apricots at $100 and 
$110 prominent packers deny that they have made extensive 
purchases at these figures and express the opinion that lower 
prices must prevail if the entire crop is to be handled. It is not 
anticipated that much trouble will be experienced in getting rid 
of cherries and apricots, which are a light crop, but peaches 
present an entirely different problem, with a very large crop, 
and housewives throughout the country preparing to push the 
home canning campaign to the limit. The large packers realize 
that the Californa fruit crop, taken as a whole, can be marketed 
only through the naming of reasonable prices, but growers do 
not seem to view it that way. 

Apricots—The packing of apricots has been commenced in 
the San Joaquin Valley, but it will be another month before 
canning operations are under way in the San Francisco Bay 
district, where the bulk of the State’s crop is grown. The crop 
in Southern California is late, but packing will be commenced 
shortly after the first of the month. 

Salmon—The Alaska Packers’ Association, San Francisco, 
has received word from its Alaskan salmon canning stations to 
the effect that the entire fleet arrived safely and that the pack- 
ing of fish is in full swing. It is too early, however, to form 
an accurate idea of the probable size of the pack. The first 
vessels of the fleet are expected back at the home port early in 
August. 

Pineapple—A. F. Tavares, manager of the Haiku Fruit and 
Packing Company, Island of Maui, reports that this concern has 
oversold its expected output of canned pineapvle for the year, 
which is esitmated at 750,000 cases, and that a portion of next 
season’s “winter pack’? may be required to fill orders in full. 
He also reports that there is no labor probleia at Haiku this 
year, the supply offered being in excess of needs, and that the 
company is not paying transportation for men, as formerly. 

Crushed and grated Hawaiian pineapple has been selling 
very freely of late and some of the large factors have with- 
drawn all offerings until the extent of the pack is more closely 
fetermined. Others are offering a few grades and sizes only, 
and will soon be out of the market. A few months ago quanti- 
ties of old pack goods were still available, and sales of new 
pack crushed and grated pineapple were made largely in com- 
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bination with sliced goods. The advertising campaign, coupled 
with a lower price on crushed and grated, has made these lines 
very popular, and canners are now faced with the problem of 
supplying enough goods, rather than with getting rid of the 
pack. There is not enough sliced Hawaiian pineapple to go 
around, and the outlook is that the demand for sliced and grate 
will soon exceed the supply. 

Asparagus—Packers of California asparagus have arrange! 
to run their plants much later than usual in an effort to fill the 
orders they have booked. The late run will not be profitable to 
them, and the late cutting will: not benefit the fields, but the 
output to date has been below expectations, and there is a 
desire to fulfill obligations as fully as possible. 

Coast Notes—The plant of the California Packing Corpora 
tion at Visalia, Cal,., was destroyed by fire on June 19th, with 2 
loss estimated at $350,000. The plant itself was valued at 
$250,000 and cans and supplies on hand made up the balance. 
The apricot season was to have been opened within a few days 
to be followed by the peach canning season. The fruit that 
has been purchased in the vicinity of Visalia will be shippe:! 
to other plants of this concern to be packed. Owners of a can- 
nery at Porterville, which was closed last season, have offered 
the use of this plant, and this is being considered by officials 
of the California Packing Corporation. 

The Sunnycal Packing Corporation, of which Carl Wolfe is 
manager, plans to handle peaches at its Oroville, Cal., plant 
this season, and machinery is now being installed. It has been 
handling ripe olives almost exclusively in the past. A large 
warehouse is also in course of construction. 

Offices of the California Olive Growers, a new co-operative 
organization, have been opened at Fresno, and a canvass of the 
State is being made to secure contracts from growers. 

Elmer E, Chase, of the Richmond-Chase Co., San Jose, Cal., 
and president of the Canners’ League of California, has been 
made a director of the Santa Clara County Community Chest 
Association. 

H. Balfe, of Austin, Nichols & Co., New York, was a recent 
visitor at San Francisco, Cal., as was also F. P. Kendall, of the 
American Can Company, Portland, Ore., and John F. Douse, a 
salmon broker of Seattle, Wash. 

The Kelley-Clarke Co, has moved its offices at Los Angeles, 
Cal., to 23 East Third Street. 

Josiah Elton Green, a retired business man and former 
sales manager of the American Can Company, in the San Fran- 
cisco office, passed away at Berkeley, Cal., on June 23d. He was 
<0 fag years of age and is survived by his widow and four 
children. 


J. F. Niswander, formerly general manager of the Califor- 
nia Peach and Fig Growers, has been elected president of that 
organization, succeeding Frank H. Wilson. He will continue to 
act in the capacity of general manager, and will have an as- 
sistantt in the person of J. L, Reeder. 

“BERKELEY.” 


A NEAT FOLDER DISPLAYING FOOD COLORS. 


The National Aniline & Chemical Company, Inc., has re- 
cently issued an artistic and well prepared folder illustrating 
different methods of use of their “National” Certified Food Col- 
ors, sold under certification from the Bureau of Chemistry, 
United States Department of Agriculture. 


This folder illustrates the use of these pure colors in cakes, 
candy, bottled goods, ice cream, butter, jams, etc., and at the 
same time gives a list of the primary colors which are standard, 
together with a more extended line of the “National” blends 
based on these primary colors, in which the trade name is given, 
together with the shade yielded, such as Bordorine (American 
Beauty Shade), Ceylene (Raspberry Shade), etc. 

The distinguishing qualities of the food colors produced by 
the National Aniline & Chemical Company, Inc., are purity, bril- 
liance and strength, and these qualities have been standardized 
as a result of the extensive technical research which has been 
conducted in the laboratories of this Company at Buffalo. 

This leaflet will be sent to anyone interested in the use of 
Certified Food Colors in the preparation of food articles. 
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GEARS 


MOOTH running, correct in design, accurate and true to pitch, Caldwell 

gears are bound to please you. We make all types—machine-molded, 

cut tooth, mortise gears, etc. Caldwell Promptness is traditional. It is at 

your service. Our stocks assure prompt shipment. Let us figure with you 
next time you are in the market. 


H. W. CALDWELL & SON CO. LINK-BELT COMPANY, OWNER 
Chicago, 17th St. and Western Avenue Dallas, Texas, 709 Main St. New York, Woolworth Bldg. 


SPOS 


HIGH SPEED AUTOMATIC SANITARY 
CAN MACHINERY 


Bliss Gang Slitter No. 225. | 


This Bliss No. 225 Gang Siitter is designed 
and built so that it ‘‘euts dead true’’ and we 
guarantee it. [tcuts every piece of tin stock 
to correct size, perfectly square and true. 
This eliminates many troubles in subsequent 
operations. No curved blanks. 

There are over 800 of these machines in oper- 
ation saving money every day for their owners. 
Some shops operate as many as 2!). 

What slitters do you use?) For maximum 
of service and efficiency you need the Bliss No. 
225 Gang Slitter. 

Specialist’s Cure for Can Making Ills 
Bliss Automatic High-Speed Can Machinery. 
Bliss Gang Slitter No. 225 In Production. 


E. W. BLISS CO. Xt worxs BROOKLYN, N.Y., U.S. A. 


SALES DETROIT CLEVELAND CHICAGO PITTSBURGH ST LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES | Dime Bank Bldg. Union Bank Bldg. Peoples Gas Bldg. Keenan Bldg. _ Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bldg. 


American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND, OHIO. SALEM, OHIO. 
REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 
SSS 
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FOODSTUFFS ’ROUND THE WORLD 


Interesting Items Culled From Consular and Other Reports to 
the Foodstuffs Division of the Department 
of Commerce. 

Another plague hag visited Russia and threatens disaster to 
the wheat and other crops throughout Azerbaidjan. Great 
swarms of locusts have destroyed the crops in that region and 
the frantic peasants are doing everything possible to save the 
sprouts of wheat. 

Rumanians Eager for American Canned Fruits—The people 
of Rumania are beginning to fancy the choice American canned 
peaches and other fruits which are now being sold in practicaliy 
every country of the world, along with our canned salmon, 
sardines and milk. Trade Commissioner Van Norman, in a re- 
port to the Department of Commerce, comments upon the ex- 
panding market in Rumania for American canned foods, in 
spite of the effort of native dealers to “boost” home products. 
While the preference of the Rumanian is for American fruits, 
he seems to relish the French canned vegetables, while English 
marmalades are sold in much greater quantities than the Amer- 
ican product. 

Spaniards Like Corn, But Don’t Know Johuny-Cake—Corn 
is the principal article of diet of the peasants of northern and 
western Spain, who live almost entirely on corn made up into 
large Icaves of soggy bread. They have no corn-pone, johnny- 
cake or spoon bread. Their domestie animals and birds receive 
no other grain than whole shelled corn. 


A report to the Department of Commerce from Consul Wil-- 


cox, at Vigo, Spain, gives details of the great imports of corn 
into Spain from the Argentine. In his opinion American corn 
could compete easily with that from the South American coun- 
try if our exporters would interest themselves in supplying the 
natives of Spain with corn in the same thorough manner as do 
the Argentinos. 

Here is a chance for canned corn, one of the few in Europe. 

Mexican Beans Again Reaching United States—Several car- 
loads of Mexican beans have just been shipped to the United 
States from Chihuahua .resuming the exportation of this prod- 
uct which has been suspended since March, 1920. According to 
Consul Stewart other shipments have been arranged, and if 


LANDRETHS? SEEDS} 


When you think of seeds of any 
kind think of Landreth’. Before 
buying from anyone else, let us 
quote you. We are growers of all 
varieties of Seeds used by canners. 


We are the oldest Seed House in 
America, this being our 138th year 
in the business. 


D. Landreth Seed Company 


Bristol, Pennsylvania 


BUSINESS ESTABLISHED 1784 
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the prevailing low prices f. o. b. Chihuahua continue it is likely 
that the trade may again become permanent. 

Severe Drought Ruins Northern African Wheat—Wheat ex- 
porters will have an epportunity to market their product 
throughout Tunis and other northern Africa districts. ‘The 
Focdstuffs Division of the Department of Commerce has just 
received a cable from Consul Slood at Tunis to the effeet that 
this year’s wheat crop has been reduced by severe droughts to 
one-third normal for the northern section of Tunis and com- 
pletely yuined in the south, where no wheat will be harvested. 
The Tunisian government is finding it necessary to imrort whet 
to meet the needs of its people. 

Breadstuffs and Sugar Requirements of Europe Increase— 
-\ccording to Alfred P. Dennis, special representative of the De- 
partment of Commerce, now in Rome, an analysis of the Euro- 
pean foodstuffs taken in conjunction with the present prospects 
for the next harvest, shows that breadstuffs an] sugar require- 
mets cf importing Europe between now and September will 
be on an increased scale. The European spring has heen cold 
and rainy almost beyond precedent, thus seriously curtailing the 
growing period. 

Greece will produce about 66,000 metric tons of wheat less 
than lact year. 

Acvice from Autsria indicates that about one-third of the 
area of winter wheat has been plowed up and the acreage 
planted to potatoes will probably be reduced about one-third on 
account of seed scarcity. 

The coming German wheat crop is conservatively estimated 
at less than last year’s outturn. 

Both Italy and Spain show a reduced acreage. 

Poland seems to be the only European country showing 
an increase of both wheat and rye over last season. 

Competition Keer in Condensed Milk in Peru—<According 
to Acting Commercial Attache W. E. Dunn, at Lima, Peru, com- 
petition is very keen in the various brands of condensed and 
evaporated milk in Peru, and very large advertisements have 
been running in the daily papers for sometime. 

Good Lobster Fishing on Norwegian Coast—American Con- 
sul George Nicolas Ifft, Bergen, Norway, reports that the lob- 
ster fishing on the west coast of Norway promises well for the 
season. During the week of May 20 several thousand lobsters 
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Also PICKLES-- 
BARRELS SoftDrinks, etc. 


Pekin Cooperage Co. 

25 Broadway, New York. 

Ambridge, Pa. 
Mobile, Ala. 


Peoria, Ill. 
Port Arthur, Tex. 
New Orleans, La. 
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VIRGINIA 
CANS 


Service First - Quality Always 


We Solicit Your Inquiries. | 


VIRGINIA CAN COMPANY 
ROANOKE, VA, 
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were shipped to Denmark, and larger quantities to nares. 
prices being about the same ag last year. 


Olive Crop of Tuscany—Consul Lucien Memminger, at aie, 
horn, Italy, reports that according to a bulletin of the Min- 
istry of Agriculture, Tuscany produced an average of one- 
eleventh of the total output of olive oil in Italy in the twelve 
year period, 1909-1920; Apulia one-fourth; Sicily one-sixth; and 
Calabria one-eighth. The total average of oil from all of Italy 
during the period was 1,884,000 hectoliters (one hectoliter is 
26,417 gallons). 


Dried and Canned Fruits in Swansea, Wales—The Swansea 
market, says Consul Cooke, consumes annually 4,000 to 5,000 
cans of imported canned fruits and 5,000 to 7,000 cases of dried 
fruits of various sorts. Imported canned fruits come almost 
entirely from the United States, some cherries being bought 
from Italy and some raspberries and other fruits from Canada. 
Of the dried fruits, the United States supplies prunes, raisins, 


In The Field Of His Election. 


\ A. H. TARLETON, Secretary 
Siwaiian Pineapple Packers Association 


peaches, pears, apples and apricots; Australia, apricots, raisins, 
and currants; Spain, raisins; Greece, currants, and France, 
prunes. 


These imports are all in direct, coming through London, Liv- 
erpool, or Bristol and transshipped by rail. The extra cost of 
rail transportation is a heavy handicap to the trade. A direct 
freight between New York and Swansea is now being estab- 
lished. Fruit importers believe that with the resultant saving 
in freight costs the consumption of canned and dried fruits in 
this district can be greatly increased. 


Cold Storage Shipments of Foodstuffs to China—Consul 
General Cunningham, Shanghai, reports that sufficient tonnage 
is now available for cold- storage shipments between the Pacific 
Coast and Shanghai to cause the belief that a trade of consid- 
erable importance may be developed in California fruits and 
vegetables. The first substantial experimental shipment was 
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recently made and consisted of 75 crates of California lettuce. 
Australian butter received in cold storage has proved extremely 
popular in Shanghai, and there is no reason. why American but- 
ter should not be sold there also. 


“TABASCO” BELONGS TO McILHENNY 


Avery Island, La., May 25, 1922. 
Gentlemen: 


Another and an important milestone has been passed in the 
litigation over the word “Tabasco.” You may remember that 
a circular letter wags sent to the trade by B. F. Trappey & 
Sous, Inc., under date of February 10, 1922, in which it was 
stated in substance that the word “Tabasco” could not be ap- 
prepriated by the McIlhenny Company for its sole use to desig- 
nate its pepper sauce, and that the trade could handle “Shield 
Label Tabasco Sauce” and any other Tabasco products without 
fear of being made liable. You may also remember that the 
Melihenny Company issued a reply letter to the trade wider 
date March 20, 1922, calling attention to thei fact that in the 
case entitled McIlhenny Company vs. B. F. Trappey, et al., the 
District Court of the United States in New Orleans had en- 
joined the defendants from using the word “Tabasco” in. con- 
nection with their pepper sauce, and the substance of the in- 
junction order was quoted in the letter. That letter further 
stated that Trappey, et al., had appealed from. the injunction 
order to the Circuit Court of Appeals, but that the appeal had 
not. at the date of the letter, been heard. This appeal! waz 
liecard in the Circuit Court of Appeals of the United States in 
New Ovleans on April 13, 1922, and that Court has just en- 
tered the following order: 

“The decree granting the injunction in this case is 
effirmed so far as it enjoins the appellant from using 

the word Tabasco as the name of the sauce manufac- 

tured by them, or in any manner to designate or de- 

scribe said sauce, or from using the word Tabasco 
otherwise than to state that the sauce manufactured by 
appellant is made from Tabasco peppers, said statement 

to be made in such manner as clearly to distinguish the 

sauce made by appellant from that manufactured by 

eppellee.” 

Lv this order the Circuit Court of Appeals of the United 
States in New Orleans has fully sustained the claim presented 
by the MclIlhenny Company that it has the exclusive right to 
use the word Tabasco as the name of the pepper sauce manu- 
factured by it, and that no one else can use that word, either 
to designate or describe any other pepper sauce, and in fact 
that word can be used only in connection with other pepper 
sauce in the phrase “Made from Tabasco Peppers” for the pur- 
pose of indicating that such other pepper sauce is manufac- 
tured out of Tabasco peppers, and even in making that state- 
ment, it must be so made as to clearly distinguish such other 
sauce from the pepper sauce manufactured by the MclIlhenny 
Company. 

The MclIlhenny Company, in accordance with the provisions 
of the injunction order entered by the District Court of the 
United States, which is now affirmed by the Circuit Court of 
Appeals of the United States, will proceed to collect from 
Trappery, et al., the damages and profits resulting from their 
unfair trading and violation of the trade name and rights of the 


Mcllhenny Company. 
McILHENNY COMPANY. 


HOW IT LOOKS IN OLD VIRGINIA 
Christianburg, Va., June 24, 1922. 
Dear Mr. Buyer: 

More than 50 per cent of all tomato acreage in the country 
is already sold as futures. 

You have not bought all you need. 

When buyers awake to the situation, nothing can possibly 
keep price from advancing. There is going to be some break- 
neck buying. 

We have sold more than 35,000 cases future tomatoes, 

Market is practically bare of spots. 

Listen! Sixty days ago we had 20,000 cases spot No. 3 
tomatoes! Today less than 2,000. Who bought them? Penn- 
sylvania, Kentucky, Tennessee—61c to 81c freight. Virginia’s 
tomatoes would not have been sold if they could have been 
gotten closer home. 

Prices are bound to be higher, for with packer’s and job- 
ber’s floors bare, new pack will quickly be absorbed. 

With 600 acres under contract we feel safe in selling 5,000 
cases on a guaranteed delivery—no more. 

Look up your contracts, then call our broker and tell him 


a 
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SOUTHERN 


Sanitary Cans and Service, coupled with closing machines -- un-. 


surpassed in performance -- make an Automatic Unit no Canner 
should be without. 


Our continued success reflects an unremitting effort to furnish more 
value for the money -- both in quality and service -- than is usually 
rendered by Can Manufacturers. 


We offer every advantage other Manufacturers claim -- and just 
a little bit more. 


SOUTHERN CAN COMPANY 
Baltimore - - - - Maryland 


With This One Machine 
You Can Fill 


Preserves - jelly - mustad - mayon- 
naise - syrups - apple-butter and _ all 
similar products. 

Two pistons - one rotary valve- do the 
work and give you— 


Greater accuracy and cleanliness 
of filling than has ever. been possible 
before. 


It’s a machine that is made to stand 
up during the strenuous run of the sea- 
son. No breakdowns, delays, loss of 
money and product. 


You ean fill on the same floor where 
your kettles are, or on the floor below. 


Find out all about it 
The Karl Kiefer Machine Co., 


Cincinnati, Ohio. 
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how many to add to your present contract, if unsold, we will 
confirm, 

No. 3 sanitary tins tomatoes, $1.15 doz. String beans, $1.25 
apples, $1.10; blackberries, $1.50. No. 2 tomatoes, 80c. 


tenance of the family automobile, and any other ex- 
travagant outlay in which they may indulge. (3) Most 
2 of them own their plants, pay no interest charges and 
Spot carry no insurance. 


3’s sanitary tomatoes, $1.40, factory. 


If You Are Puzzled As to Why the Canned Foods Market Re- 


VIRGINIA CANNING COMPANY. 
DESECTING A JOBBER’S BULLETIN 


mains Dead, Read This. 


BIDDLE SERVICE BULLETIN No. 68 “FOR THE 
WHOLESALE GROCER.” 


The following is a Biddle Service Bulletin, put out under 
date of June 14th, and answered by a wide awake canner, 
right in the center of the Peninsula mentioned in the bulletin: 


“Future Southern Tomatoes—There is every indi- 
cation of a large pack this year; certain it is that one 
of the largest acreages ever planted on the Peninsula 
has been set out. There has not been too much rain, 
the plants are in excellent shape and with anything like 
favorable growing conditions, there will be more than 
an abundant crop. Every canner expects to put up a 
capacity pack and while acreage is not being contracted 
for at anything like the rate of former seasons, it has 
not deterred the growers from planting. They express 
great conldence that the market for raw stock will not 
go below the present quotation of 20c per basket, but 
there is no such sentiment found among the packers 
who, by withholding contracts, indicate they expect a 
lower cost. (1) The canners claim their packing cost 
is 70c per dozen for standard No. 2s, and $1.10 for No. 
3s. (2) They, however, learned a lot about overhead 
costs during the war period and how they may be 
camouflaged and, like many others, have not yet cut 
all the corners they can, to get back to that long looked 
for state of normalcy. What they now term cost in- 
cludes every conceivable item of expense; rent, insur- 
ance, interest, brokerage, salary to themselves, main- 


Their “cost” really is a selling 
price which includes a good profit. (4) Some of the 
larger operators, who can acord to, are holding their 
future offerings at 5 to 10c per doz. above the pre- 
vailing market, hoping it will react to this level. We 
doubt it. Everyone on the Peninsula expects this to be 
the “Tomato Year’ and seemingly are determined to get 
all they can out of it. Today’s; future prices may not 
recede until after the pack is on, but our advice is to 
wait. Farmers lest heavily on the strawberry and pea 
crops. the latter did not average 25 per cent of normal, 
and many growers did not get back the cost of their 
seed. Tomatoes are now their hope, and every man, 
woman and child, colored and white, alike, has been 
busy getting out tomato plants the past two weeks or 
so. The fields look fine now; favored with seasonable 
weather and considering the small acreage contracted 
for in advance, there are going to be a lot of farmers 
mighty anxious to sell tomatoes when harvest time ar- 
rives. Those who have sold acreage at 20c per basket 
will most likely be in luck. (5) Canners who did not 
contract are already congratulating themselves, for 
every 215 or 3c per basket saved on raw stock reduces 
the cost of packing No. 2s and 8s about 5c per doz. (6) 
Other sections, Indiana, Utah and Cailfornia particular- 
ly, in the Jast year or two, have taken away considerable 
business from the Peninsula. “This is our year,’ seems 
to be their slogan. Normally their production has been 
about 50 per cent of the country’s pack, and they’re 
mighty anxious to get back on this basis and more this 
year. (7) If they do, it will not be at, today’s prices. 
We expect to buy full standard No. 2s at not more than 
70c, and No. 8s at not more than $1.00 per doz. for our 
clients before the pack is finished. (8) We realize some 
of our clients are going to buy futures now, and if you 
do, we would like to confirm your order for you. To- 
day’s market is: Standard No, 1s, 50c; No. 2s, 77%¢; 
No. 3s, $1.12%, and No. 10s $3.35 a doz., less 1% per 


BROWN BOGGS CO., LTD., 


Ayars Double Rotary 


Measure Tomato Filler 


This machine puts the tomatoes into 
the can without waste and without 
cutting or washing, in the same con- 
dition as they were when put in the 
hopper. 

Why pack by hand? 

Look at the saving in labor over 
hand pack. 

The machines will 
themselves. 

For No. 2-25 or 3 cans. 


soon pay for 


AYARS MACHINE COMPANY 


Salem, New Jersey. 


HAMILTON, ONT. 
Sole Agents for Canada. 
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Liberty 


Canner’s 
Salt 


Just A Pinch Will Do The Work | 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 


Atlanta Boston Buffalo Chicago 


| STEVENSON & CO., AUTOMATIC 
CAN TESTER 


FOR 


SOLDERED CA NS 
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STEVENSON & CO,, Inc. 601 s.carouine st. BALTIMORE 
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cent 10 days, f. o. b. Peninsula. Our brokerage saving 

of (Ohio) reduces these prices to: No. 1s, .487; No. 2s, 

-755; No. 3s, 1.096 and No. 10s, 3,266 per doz. We can 

confirm with any packer selling on the market so, if you 

buy, send us your orders, (9)’ 

(1) This shows how loose and positively foolish talk on 
the part of even a very few canners is passed on by the brokers 
to the wholesalers and comes back to react against all of the 
tomato canners of the entire country. Only a few irrespon- 
sibles who have sold more futures than they have contracted 
the raw stock against would be likely to start such ideas. 

(2) Probably an error, as 80c instead of 70c is the figure 
commonly accepted as the cost of packing No. 2 tomatoes, with 
raw ‘stock at 20c per basket ($12 per ton), and farther along 
when the writer of this so-called bulletin says 2s will be 70c 
and ~ $1.00 later on he indicates that he means 80c at this first 
point. 

(3) How many canners have we seen conducting them- 
selves extravagantly lately, and ho 7 many have we seen econo- 
mizing to the last penny. This is one of the most unwarranted 
accusations I ever heard of. It is viciously misleading and ab- 
solutely untrue, so far as the closing words are concerned. 

(4) I hope that by the time any wholesaler reads this far 
he will begin to understand how prejudiced and unfair the whole 
article is. If they themselves own their own buildings and 
equipment, use their own money and carry their own insurance 
they certainly know they are entitled to something for it in 
return, and why not other people in other business? 


(5) Is that so? Well, only two years ago several hun- 
dred of the growers in Sussex County, Del., signed an agree- 
ment to hold the price of contracted tomatoes at 50c’ per basket, 
and they all stuck to it like men. About all of them could con- 
tract for their acreage at any time at 20c per basket and have 
been able to do so for several months past but THEY DON’T 
INTEND TO SELL AT ONE CENT BELOW THAT FIGURE 
when the season comes and are taking a-chance on getting more 
cheerfully. 

(6) Can’t he figure? 2% to 3c saving on a basket of to- 
matoes, which will make, say, 14 cans, saves 5e per dozen, ac- 
cording to him. How quickly his whole “Bulietin?” damns itself 
to any one whe understands tomato canning, but how danger- 
ous it is to any one who does not. 
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(7) We do not. We simply want to can enough to supply 
the large centers of population to which we have a better freight 
rate than other tomato-producing sections have, by virtue of 
— ‘ae This means about 35 per cent of the country’s 
otal. 

(8) This means a heavy loss to the grower and a heavier 
one to the canner. The grower will not take this loss in full 
as it will pay him better to let the tomatoes rot on the ground 
than to pick and haul them at prices which make him take all 
of it. The biggest loss from such low prices would fall on the 
canners. Even the canners who buy on the open market will 
remember that all declines in the price of raw stock in former 
years were passed on to the buyer with a big loss on the par! 
of the canner tacked to it. Look at the year 1920 and not2 
that another such year is predicted by this writer. Don’t worry 
though. We went into the season of 1920 with over 10,000,000 
case stocks in the hands of wholesalers, canners and our gov- 
ernment combined, and we are going into the coming season wit) 
the barest floors everywhere ever seen. There have been more 
tomatoes soid for future delivery already than were packed in 
total last year, and by August 15th it would not surprise m> 
greatly if more had been sold than would be packed this vear. 
The Maryland-Delaware acreage is not loo large, and I doubt 
if it is large enough. The canner who gets the biggest returns 
for the coming season is going to be the one who holds his pac’x 
the longest. Whoever knew such a large proportion of the pack 
to be sold for future delivery without steadily mounting prices 
following, and this time we have not merely one condition, but 
every condition pointing toward this very thing 

(9) What do you think ought to be done with the man 
who wrote that article. You say it—I cannot, at least not on 
paper, and I have said some rather forceful things on paper 
in my life, at that.. Furthermore, what do, you think ought to 
be done with the canners and commission houses who evidently 
furnished directly or indirectly the subject matter which this 
writer has utilized as he has. Some of it sounds suspiciously 
natural. You say it—I cannot. The idea of a few men, from 
purely selfish motives, trying to “propaganda” out of existence 
a food-producing business which is already struggling for life 
itself, and trying to work the market into such shape that every 
buyer who can form an excuse for a rejection next fall will do 
so, with the inevitable result. Will it do the final consumer any 


fancy product. 


Rochester 


MR. BUYER OF CANNED APPLES 


Do you know that canners who use the COONS machinery for pack- 
ing their apples have the best product that can be made ? 
CELLS ARE REMOVED, with less waste and labor. | 

When you buy apples canned by this system you are guaranteed a 
If the canner buys reasonably good raw stock and uses our 
SEMI-AUTOMATIC PARING MACHINE and POWER SEED-CELL RE- 
MOVER it is almost impossible to make anything less than a fancy product. 

THINK THIS OVER .- - and next time you are buying canned apples, 
get those that are packed by the COONS system. 


COONS MANUFACTURING COMPANY, INC. 


ALL SEED 


New York 
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Lightning Box Sealer 


PATENTED NOVEMBER 5, 1918 
Most EFFICIENT, SIMPLE and ECONOMICAL 


Method of Sealing Corrugated and Solid Fibre 
Shipping Containers. 


MODEL C, 8-UNIT 
CAPACITY, 300 PER HOUR 
ADJUSTABLE TO A WIDE RANGE OF SIZES 


Model C, 8 units Model C, 4 units 


$210 S115 


Price Includes Freight Prepaid to Destination 
Write us for descriptive literature, etc. 


McSTAY MACHINE COMPANY 


MANUFACTURERS 
3037 EAST 5th ST. LOS ANGELES, U.S. A. 
or Ashtabula Corrugated Box Co., Ashtabula, Ohio 


A D Corrugated Fibre 
Shipping Boxes 
for CANNED FOODS 
them twenty high 


in the warehouse without 
fear of collapse or crush--sub- 
ject them to rough handling 
and heavy falls—put them to 
every sort of test and they will 
prove themselves the safest 
and soundest canned-goods 
boxes you have ever packed 
and Shipped. And they cost 
much less to buy and use. 

Write for-FREE CANNERS’ 


BOOKLET and let us quote 
you prices on these better boxes 


The Hinde & Dauch Paper Co. 


800 Water Street Sandusky, Ohio 
CANADIAN ADDRESS; 
Toronto, King Street Subway and Hanna Avenue 


130-142 E. Georgia St., 
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The 
Indiana 
Pulp 
Filler 


This machine is especially adapted to the filling of 
number 10’s, its operation is ever exacting, and the 
waste by splashing is entirely eliminated. A canner’s 
most faithful servant. 


WE HAVE FOR SHIPMENT AT ONCE THE FOLLOW- 
ING EQUIPMENT: 


Copper Steam Jacket Kettles 
Kern Lightning Finisher 
Indiana Pulper 

Indiana Pulper Finisher 
Indiana Pulper Filler 
Washer and Sorting Tables 
Spice Buckets, Solder 
Soldering Flux 

Indiana Chili Sauce Machines 
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good to have the tomato canners take a loss of 10 cents per 


dozen next fall instead of a profit of 5 cents per dozen? Has 


it ever done them any good in the past to have this very thing 

happen? For heaven’s sake why cannot we all play the game 

* — and let live” for a while, and if} we “can’t boost don’t 
ock. 


MEINRATH CORBALEY CO.’S REVIEW OF THE NORTH- 
WEST FRUITS AND BERRIES 
Seattle, Wash., June 17, 1922. 


Developments in the Northwestern canned foods situation 
during the first two weeks in June have been as follows: 


Business Passing—Continues to move by fits and starts. The 
jobbers who partially covered their requirements early are rest- 
ing in fancied security in the belief that packing season will give 
them opportunity to pick up odd lots at concessions. The hun- 
dreds who have not bought at all are still drifting—proclaiming 
the doctrine that they will buy on the market as it develops. 
Occasionally one wakes up and tries to buy an assorted car. 
Only then does he learn that many items are fully sold and that 
practically everything is working upward. There will be more 
of this sort of awakening. 


Condition of the Market—In common with nearly everyone 
else we under-estimated the fundamental strength of this mar- 
ket. Most of this has been because none of us estimated the 
strength that is being caused by the exhaustion of stocks. In- 
visible supplies are gone and everyone has to replenish. This 
vacuum is absorbing almost unbelievable quantity, and its ab- 
sorbing power increases as prices advance. Grocers feel that 
advance and begin to build up surpluses. Also, we are all 
overestimating the fruit available for canning. Crops are big, 
but in the commercial canning districts seasons are all late. 
Cheap sugar, hot weather and the general return of better busi- 
ness are creating a demand for fresh fruit that is difficult to 
supply. The canner has to wait until this demand is satisfied. 
He is finding that he hasn’t any margin, to wait because the 
lateness of the season is causing crops to come and go with a 
rush. Two weeks ago Northwestern canners were agreed that 
strawberries were their one weak item. Today the strawberry 
season is past its peak and canners are scouring trying to find 
fruit to fill orders, 


CORN 


PATENTED 


TILTING STEAM JACKETED 
KETTLES FOR JELLIES, 
JAMS AND PRESERVES. 


THE MORRAL 
HUSKER 
Either SINGLE er DOUBLE 
THE MORRAL 


CORN CUTTER 
Either SINGLE or DOUBLE CUT 


Write for Prices and Further Particulars 


MORRAL BROTHERS 
MORRAL, OHIO 
BROWN, BOGGS CO., Ltd., Hamilton, Oat. 

Sole Agents for Canada 
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Price Level—Working materially upward on the items that 
are past and on the most popular of the future fruits. The en- 
tire tendency of the market is upward. 

The following in regard to individual products in order of 
season: 

Rhubarb—Season over, with only three or four canners 
packing above actual orders. Rhubarb was here, but canners 
remember their punishment in 1920. 

Strawberries—Season approaching an end. Only about half 
as long as usual. Warm weather increased fresh consumption 
and materially shortened crop. Some canners will make short 
deliveries. Practically all have been refusing business during 
week. Few cdd lots will probably be available after pack, but 
these will move quickly soon as can be located. Barrellers much 
disappointed, small pack for preservers. 

Cuthbert Red Raspberries—Packers very fully sold and sev- 
eral probably cversold if summer continues warm and hot weath- 
er cuts crop in two. Some factors still: accepting business but 
difficulty placing any volume. We had one block of fancies at 


BEAN 
CUTTER 


Built to cut 
Okra, Celery 


Peppers 
Rhubarb 


Built by 


\ E. J. LEWIS 
MIDDLEPORT 
Y. 


PATENTED 


IF you will need more cooking capacity this year, 
don’t fail to write for the stock list of ‘‘Bucyrus’”’ 
Copper Kettles. 
comprises over 140 kettles in all sizes from 5 to 
250 gallons, and we are able to ship the kettles 
when you want them. 


THE BUCYRUS COPPER KETTLE WORKS 


Our stock for quick shipment 


BUCYRUS, OHIO 


MANUFACTURERS OF { Bucyrus stationary steam jacketed kettles 


Bucyrus tilting steam jacketed kettles 
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SIMPSON & DOELLER CO., 
BALTIMORE, MD. 
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CAMERON 


FOR 


BETTER CANS 


271 Curling and Stacking Machine. 


These machines are used for curling sanitary can ends, and for 
flattening down the edges of friction plugs. The machines} are 
immediately adjustable for all diameters from 2" to 7" without 
additional attachments. 


288 Hand Curler. 


CAMERON CAN MACHINERY CO. 240 N. Ashland Ave., Chicago, U. S. A. 
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$2.85 that we thought was a snap, but while we were wiring 
an offer came from another market and took it at $2.90. 

Loganberries—General belief now that the hot season will 
affect loganberries even more than strawberries. Fields gen- 
erally not as well cultivated because low prices last year and 
expected this year, and continuance heat will do great damage. 
Canners now bidding $80 a ton, with growers not disposed to 
contract. Crop only abovt 65 per cent anyhow, and will be much 
less. Big volume futures sold. You can’t put the loganberry 
situation up to your trade with too much punch. 

Royal Anne Cherries—-Crop estimates low aid getting lower. 
Some of most conservative factors in trade now admit that they 
will make short deliveries. If the big fellows are in trouble in 
spite of their ability to go scour the country you can see what 
will happen to some of the smaller factors who have booked 
pretty liberally. Situation being complicated by shortage of 
Italian cherry crop, which is causing maraschino barrellers to 
bid fancy prices in some districts. Canners originally figured 
on paying 5 cents for cherries. Even the most isolated dis- 
tricts are up to 7 cents, and the 10 cent mark is being passed 
where competition is keen. _Few scattered blocks of Royal 
Annes will be availabie, but they will be hard to find. 

Black Cherries—Short crop and fresh demand will take 
practically all the desirable cherries away from the canner. 

Prunes—Evaporated Italian prunes are at last coming into 
their own. After many years the grocery trade has learned 
that they are better than California prunes and they are selling 
in evaporated form in a way that makes California look sick. 
This is creating a strong market for the fresh fruit, and canners 
will have trouble buying at the prices they expected. Number 
ten prunes cannot be packed for $4, or number two fancy for 
$2.00 and pay the prices that the growers now expect. What- 
ever else you do get your trade started right by introducing 
them this year to this fancy fruit packed in heavy syrup. 

Bartlett Pears—Northwestern canners now have booked 
about twice as many cases as were packed last year. Most 
principal factors sold to capacity, with almost one-half of the 
business booked for export. Average price paid growers last 
year for Bartletts was $50 a ton. General expectation was 
that market this year would hold about same level, but largest 
factor has recently contracted number one fruit at $75. With 
about 28 pounds of fruit to the dozen twos and half, you can 
figure for yourself what this means to prices compared with last 


Blackberries—With tne progress of a hot, dry summer and 
the boom that is developing in the lumber districts the hope of 
cheap blackberries is disappearing. Hot dry weather means 
a short crop. Camps and mills running day and night means 
that the women and children who live near the woods will not 
pick the berries except for good pay. The large canners are 
convinced that difficulty will be had in packing blackberries for 
$6.50. They have no black berries under contract, and with a 
heavy pear pack in hand they are not much interested in a 
a pack that comes at the same time unless it pays a 
pro 

The smaller canners, who might be expected to weaken, 
have, as a rule, developed a few regular customers, and most 
ef them have sold enough blackberries to feel that they can 
afford to wait-and see what the market brings. There is noth- 
ing in the situation to justify an expectation of lower prices, and 
& warm, dry summer will certainly mean higher prices. If it 
should be followed by a rainy fall and a cutting short of the 
black berry crop there will be a famine. 

Apples—One day last week we visited five canners who 
packed apples last year at $4.50 to $5.00. Without exception 
they lost money on apples because the Northwestern canner is 
not yet charging enough difference for the extra weight of 
apples that he gives. None of these will pack this year below 
$4.75. 

The market is now to a proven place, where you are justi- 
fied in some pretty strong talk to such of your trade as has not 


fully covered. 
MEINRATH CORBALEY COMPANY. 


TOO MANY RETAILERS AND JOBBERS, TOO! 


Says Modern Merchant and Grocery World: 

“Readers cf this paper may remember that for years I have 
been harping on the fact, as I believed it to be, that there were 
too many retail grocers—too many jobbers also, I think—and 
that 75 per cent of the troubles of the business came from that 
condition. It seems that others are coming to hold the same 
view. “Collier’s Weekly,” which I read every week with a 
great deal of pleasure, has started a series of articles on “Too 
Many Retailers,” the first of which appears in the current issue. 
The articles take the same position that I have, viz.; that there 
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are twice as many grocers as there ought to be, that this reduces 
the business possible to each, correspondingly increases the over- 
head and the selling prices, and degrades the whole proposition 
into a bare-handed fight for life. Here is “Collier’s” summary: 

Manufacturers of food, clothing and other necessi- 
ties have made economies and reduced their prices. Yet 
you go into a store and pay for many articles nearly as 
much as ever. Therefore the cry goes un that the re- 
tailers are profiteering. 

This article indicates that retailers are not profi- 
teering. In fact, most of them compiain that they can’t 
make any money. The trouble is that their costs of do- 
ing business are too high. They have to ~ay for too 


— things in addition to the cost of the goods they 
sell. 


The reason for this is that there are too many re- 
tailers in most lines. Too many grocers trying to get 
your daily orders, too many milk wagons going down 
your street every morning, too many clothing stores 
bidding for your business. There isn’t enough trade to 
go round. Hundreds of thousands of merchants are 
losing money. And the cost of keeping these unsuc- 
cessful stores open falls heavily on the consumer. 

There are more than 1,000.000 retail stores in this 


country. That’s one store for every twenty-two fami- 
lies! Here they are: 
Automobile supplies................ 46,583 
Department stores 2,134 
Groceries and delicatessen .......... 335,212 
25,961 
1,088,402 


More of this most interesting article appears in another 
column I agree with every word of it. When two stores go 
out to get the business that wouldn’t be too much for one, 
everybody, including the consumer, gets less than his due. The 
remedy is, of course, for enough grocers to drop out to reduce 
the number to what it ought to be. This is possibly half of 
what it is now. 


Who'll be the first?” 


COST ACCOUNTING IN THE CANNING INDUSTRY. 


Accounting for costs in the canning industry is rather diffi- 
cult because of the seasonal character of the industry. This 
article leaves very little to the imagination of the reader, inas- 
much as the principles outlined are explained by illustrations in 
most cases. Cost Accounting for the prime items allocated to 
the different products by varieties is first taken up followed by 
an explanation of how the split between the different size con- 
tainers is brought about as illustrated in the case of raw ma- 
terial and labor. The Bulletin is by Mr. E, J. Coleman, auditor, 
New York Canners, Inc., and is issued by the National Associa- 
tion of Cost Accountants. Mr, Coleman advocates the distribu- 
tion of non-productive labor upon the basis of productive labor. 
The direct or factory overhead accounts are listed. These are 
distributed according to either the percentage or the case basis. 
Both of these bases are clearly illustrated with figures. 

The administrative and fixed selling expenses are listed, 
the basis for distribution being explained. To the factory cost 
is added the indirect overhead, the result representine the cost 
of packing the products and piling them in the warehouse. 
From this point on, the procedure changes from costing on a 
pack basis to costing on a basis of shipments. The factory 
office procedure is described in considerable detail. . 

In conclusion the article contains a number of points and 
references helpful to the cost accountant in a cannery. 

The pamphlet is too extensive to reproduce in our pages, 
but copies of this. pamphlet may be obtained from the office of 
the secretarv, whose address is 1830 West 42nd Street, New 
York. The price is seventy-five cents per copy. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale —Machinery 


FOR SALE—In stock for immediate shipment: 
30ilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—At Sacrifice—Must be moved imme- 
diately: Steam Engine Electric generating sets of 40, 
35, 15, 10, 714 and 4 kilowatt capacity; anyone who 
has steam can make electricity by these sets. Also has 
several electric motors available. Standard Electric 
Co., 7 E. Hill St., Md. 


FOR SALE—Three car siiialian Steaming Box and 
thirty-six Steam Cars, located at Baltimore. 
Box A-973, care The Canning Trade. 


Address 


FOR SALE—One No. 3 Burt Labeling Machine, old model, 
but in good condition, Price, $50.00. E. M. Records & Cc., 
Forest, Del. 


FOR SALE—Bargain to Quick Buyer—Merry-Go- 
Round, eighty-five peelers; two hand fillers No. 214 or 
2 cans; two three-inch coils, and 16 h. p. kerosene en- 
gine; or will trade for other machinery. W. M. Harris 
& Sons, Wyoming, Del. 


FOR SALE—Two new Visco Filling manufac- 
tured by the Karl Kiefer Mfg. Co., Cincinnati. These two ma- 
chines have never been set up. They are adaptable for filling 
any heavy viscous products. They can be obtained at an at- 
tractive price. 


Strong, Safe 


That’sthe story of the Caldwell Tubular Tower 
So simple you can erect it yourself. So 
strong it wil’ endure cyclones and tornadoes. 
Safe because it conformsstrictly with approved 
engineering principles. The costis moderate. 
If you want these qualities in a tower equip 
your-elf with a Caldwell Tubular. 


Send for Catalog 


W. E. Caldwell Co. 
Incorporated 
2310 Brook St. 

Louisville, Ky. 
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Address Box A-982, care of The Canning Trade. 


FOR SALE — One Gammeter Multigraph, No. 4, 
complete with two cylinders and plenty of type. Foun- 
tain attachment. In first-class condition. Low to quick 


buyer. Lot of shafting, pulleys, counter-shafts. Ad- 
dress Box A-964 care The Canning Trade. 
FOR SALE—One only type ‘‘V’’ power Vacuum sealing 


machine complete with motor bracket and 70 m/m sealing head, and 
2) M 70 m “m Compo Seals, made by the Aluminum Co., of America. 
This machine is in A No. 1 condition has never been used and are 
selling for want of use as we have just discontinued the use of Compo 
Seals. Price of Machine $550.0), Seals $15.35 M. F.O.B. Pittsburgh, 
Pa. 
For further information write Lutz « Schramm Co., 

119 Federal St, N.S. Pittsburgh, Pa. 


Machinery— Wanted 


WANTED—Quick-low cash Price - 1 to 3 Livingston 
Tomato Washers. Address Box A-980 % The Canning 
Trade. 


WANTED—One to three rotary wire cylinder, Tomato 
Washers. Quick delivery. Advise make and lowest price. 
A. K. Robins & Co., Baltimore. 


WANTED—Ball-bearing Roller Conveyor; 


16” 
rollers. State condition and price in first letter. Ad- 
dress reply to Alexandria Pkg. Co., Alexandria, Ind. 


WANTED AT ONCE—Highest prices paid for used labeling 
machines. Address Westminster Machine Works, Baltimore, 
Md. D. L. Farrar, sales manager, 1618 Linden Avenue. 


WANTED—One Kerns Finisher. 
ing Compnay, Alexandria, Ind. 


Address Alexandria Pack- 


WANTED—A Knapp No. 2 Sanitary Can Labeler, 
with or without motor. Must be in workable condition. 
Address W. H. Neal & Son Co., Hurlock, Md. 


WANTED—Mechanical man for small can factory in New Eng- 
land Must have good a!l around knowledge of can making 
machinery. Also desirable to be able to repair and make new dies. 
Apply Box B-981, The Canning T ade. 


CANNING MACHINERY 


VEGETABLES: FISH-Etc. 
A.K.ROBINS & CO. BALTIMORE,MD. 


WRITE FOR CATALOGUE 
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FOR SALE—Tomato Plants 


FOR SALE—Tomato Plants. Several different 
varieties, including Improved Stone and Delaware 
Beauty, for shipment after May 15th. If interested 
write us for prices. Colbert Brokerage Co., Preston, Md. 


For Sale—Factories 


FOR SALE—Well located cannery property at 
Jessup, Md., with 214 acres of ground, two dwelling 
houses for hands, double garage, wagon scale and usual 
out buildings. An ample acreage of Peas, Stringless 
Beans, Tomatoes, Okra, Lima Beans, Sweet Potatoes, 
Apples and Pears can be contracted for. Jessup is on 
the B. & O. R. R. sixteen miles from Baltimore, and 
has favorable freight rates to all points. Splendid 
roads give canner a large territory in both Anne Arun- 
del and Howard County to draw produce from. An 
atractive price will be named to those interested. The 
Chas. G. Summers Co., Russell and Worcester Streets. 
Baltimore, Md. 


For Sale—Miscellaneous. 


FOR SALE—One car of New No. 2 cap hole cans in new 
wooden cases. One car of No. 2 cap hole cans in bulk. Solder 
hemmed caps, and covers for cases. Buyer taking all can have 
same at a bargain. Make us an offer for the lot. Address 
Box A-983, care of The Canning Trade. 


EMPLOYMENT EXCHANGE 
HELP WANTED. 


THE CANNING TRADE. 


WANTED—A processor experienced in all kinds of fruits, 
vegetables and oysters. Must have good reference, without 
which do not apply. The Booth Packing Co., 935 S.-Wolfe St., 
Baltimore, Md. 


WANTED Superintendent-Processor, experienced in 
packing apples, jellies, baked beans, etc, Address W. E. Rob- 
inson & Co., Bel Air, Md. 


July 3, 1922 


WANTED—A man who is thoroughly familiar with the 
manufacture of High Grade Italian Style Tomato Paste, to take 
charge of a plant excellently equipped to put up this product. 
In replying state age, experience and give references. Address 
Box B-972, care of The Canning Trade. 


WANTED—Man or woman that understands the broker- 
age buciness, to help take charge of office, must have first- 
class reference. Address Delaware Brokerage Co., Wyoming, 
Delaware. 


WANTED—Cook, to act as superintendent for Southern 
Indiana factory during tomato season only. One thoroughly 
experienced in making high grade catsup and tomato pulp. 
State age, experience, references, and salary expected. The 
Lippincott Co., Cincinnati, Ohio. 


WANTED—By old-established house, a cook, who knows 
up-to-date methods for handling tomatoes, cooking of pulp, 
catsup and chili sauce. Must have good reference. State 
age and salary expected, also where last employed. Address 
Box B-977; care The Canning Trade. 


SITUATIONS WANTED 


WANTED—Position with Preserving and Canning Firm 
offering opportunity for advancement, as Assistant Foreman. 
College graduate; specialized in the manufacturing of fruit 
products: 24 years of age. Address Box B-967, care of The 
Canning Trade. 


WANTED—General sales manager desires position of re- 
sponsibility where national successful merchandising experience 
counts, splendid sales connections already established throughout 
Eastern States. Can sel! entire output of new organization or in- 
crease that of old along new and improved methods. Twenty 
years active experience in factory management and sales, capable 
of organizing, constructing, equipping and assisting in financ- 
ing new company if located right, as I have unlimited sales and 
high-class pack. Can furnish processes and instruct in the pack- 
ing of cold pack berries, all varieties of fruits, and berries, jams, 
jellies, marmalades, preserves, tomato products, olive packing, 
pickles, mince meat and many other svecialties. Reference from 
reliable jobbers and brokers throughout the country. Small 
salarv at start to prove ability 

California canners, this is your opportunity to secure the 
right kind of Eastern distribution by a man who knows. Per- 
sonal interview desired, where permanent future is assured. Ad- 
dress P. O. Box 62, Hammonton, N. J 


5 


Good Books for your Office: 


1—A Complete Course in Canning—$5.00 

2—How to Buy and Sell Canned Foods—$2.15 

3—A History of the Canning Industry—$1.00 

4—The Canning Trade Almanac—$1.00 

5—‘‘The Canning Trade’’—every Monday. 
ALL PUBLISHED BY 


THE CANNING TRADE, 


The Journal of the Canning Industry. 
PUBLISHERS OF THE INDUSTRY’S LITERATURE 


Baltimore, Md. 
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Leonard’s 
The Seed You Should Plant 


LEONARD SEED COMPANY 
226-228-230 W. Kinzie St., 
CHICAGO 
oo 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 


FOR THE CANNERS 
ALICEANNA and SPRING STREETS - - BALTIMORE, MD. 


}SLAYSMAN & COMPANY 


Automatic Can Making Machinery 
BALTIMORE, MD. 


CANNERS’ SEEDS 


WE ARE EXTENSIVE GROWERS OF ALL SEEDS USED BY THE 
Canning and Pickling Trade 


With our Stock Seed Farms at Grass Lake, Mich., our growing stations 
scattered throughout America and our corps of expert field men, we are 
in a position second to none to produce Seeds ofthe highest quality at 


minimum cost, 
| CORRESPONDENCE SOLICITED 


JEROME B. RICE SEED COMPANY, Cambridge, N. Y. 


SHIPPING STATIONS: DETROIT, MICH., AND CAMBRIDGE, N, Y. 


| THE 1922 DIRECTORY OF CANNERS 
Is About Ready 


A list of the canners of the United States, compiled by the National Canners’ 
Association, from Statistical Reports and such other reliable data. 13th Edition. 


Carefully prepared and up-to-date; lists corrected by canners themselves; verified by com- 
netent authorities. The various articles packed and other valuable information is given. 
Distributed free to members of the National Canners’ Association. Sold to all others at 
$2.00 per copy, postage prepaid. The book that is needed by all wholesale grocers, 
brokers, machinery and supply men, salesmen, and practically everybody interested in 


the canning industry. Get your order in early. 


NATIONAL CANNERS’ ASSOCIATION, 1739 H St., N. W. Washington, D. C. 


PERSONAL CHECKS ACCEPTED 


: ¢ 
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PAUL E. KROEHLE 


President 


National Brokers Association 


writes:- 


“I am certainly in sym- 
pathy with any movement 
which will eliminate difficul- 
ties arising tn practice of 
trade between the sellers the 
wholesale grocers. 


I wish youevery success in 


the world”. 


WHEELER SERVICE BUREAU 
280 Broadway, - - New York 


BEDFORD GAN COMPANY, Inc, 


Bedford, Va. 


CANS 


Friction Syrup Cans 


Sanitary Cans and Closing Machines 


Packers Cans and Soldered Caps 


Write us for prices. 


Southern Sales Office 


304 Levy Building Atlanta, Georgia 
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—lAN PRICES-— 


American Can Company 


July ist, 1922. 
American Can Company announces the following prices 
for Packers Cans, Sanitary style, bulk carloads, f. 0. b. ship- 
ping points, effective January 11th, subject to change without 
notice. These reductions from former prices are due to change 
in freight rates from mills to our factories: 


Per M 


Continental Can Company, Inc. 


will quote prices on Cans upon 
application. 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


i 
THE AMERICAN CAN CO. 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


****Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) H. H. Taylor & Son. 
Canned Vegetables 


ASPARAGUS*— (California) 

Balto. N.Y. 
White Mammoth, No. 2%4......... 4.00 .... 
White Mammoth, Pecied, No. 
White, Large, Peeled, No. 214"! eo 
White, Medium, No. 
Green, Medium, No, 2%........... 3.50 3.50 
White, Small, No, 
Green, Small, No 
Tips, White, Square, No. 2%...... 3.60 
Tips, White, Round, No. 2%...... pates 


Tipe, Green, Square, No. 2% 
Tips, Green, Round, No. 24%....... Out 


BAKED BEANSt{ 
Plain, No. 


BEANSt 
String, Standard Green, No. 2..... -95 1.10 
String, Standard Green, No 10... .... {4.50 
String, Standard Cut 2. 
Stringless, Standard, No. 2...... « 
Stringless, Standard, No. 
White Wax, Standard, No 1.00 41.00 
White Wax, 
Limas, Extra, No. 2........ 91.00 
Limas, Soaked, No. 2....... 
BEETSt 
Small, Whole, No, 8.............- 1.60 1.35 
Standard, Whole, No, 1.05 
Large, Whole, Mate t 


Std. Evergreen, No. 2, f.o.b. Balto. .85 { .90 
Std. Evergreen, No. 2. f.o.b. Co.... 
Std. Shoepeg, No. 2, f.o.b. Co...... -95 80 
Shoepeg, No. 2. Balto... .95 -90 

Std. Shoepeg, No. 2, f.o.b. Co. 1.05 {1.05 
Shoepeg, f.o.b. Balto....... Out 
Std. Maine Style, No. 2, Balto.... 85 ¥§ .90 
Std. Maine Style, No. 2, f.o.b, Co.. .80 
Ex, Std. Maine Style, No. 2..... 1.05 ¥ .90 
Ext. Std. Me. Style, No. 2, f.o.b. Bal, 1.20 Out 
Extra, No. 2, f.o.b, County..... 
Extra Standard Western, No. 2.. . Out 
Standard Western, No, 2.......... s -90 


MIXED VEGETABLES FOR SOUP{ 


12 Kinds, No, 10..... 5.00 95.00 
OKRA AND TOMATOES{ 

Standard, No. 8....... Ont Out 
PEASt{ 

No. 1 Sieve, 2s, f.o.b factory...... 
No. 2 Sieve, 2s, f.o.b. factory..... - 1.60 41.75 
No, 3 Sieve, 2s, f.0.b. factory..... - 135 1.55 
No 4 Sieve, 2s, f.o.b. factory...... 1.20 1.35 
No. 5 Sieve, 2s, f.o.b. factory.. Out Out 
E. J. Standards, 1’s, No. 4 Sieve... 80 .85 
E. J. Sifted, 1’s, No. 3 Sieve........ -85 J .96 
E. J. Ex. Sifted, 1’s, No. 2 Sieve.... 1.05 {1.25 
Fancy Petit Pois,, 1.25 91.35 
Standard, No, 8........- Out 1.55 
Standard, No. Out 3.85 
Standard, No. - 140° 1.60 
Standard, No 3.60 5.00 
Standard, No. 1.45 1.65 
California, No. f.o.b. Coast. . 
California No. 10.. eke 

O. B. Factory basis. 


(t) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§) Wm. C. West & Co, 


New York prices corrected by our special Correspondent. 


CANNED ‘VEGETABLE PRICES—Continued 
SUCCOTASH}{ 


Green Beans, No. 2.... 
With Dry Beans, No. a 


New York State........ 

POTATOES}{ 
Standard, No f.o.b. Baltimore. 
Standard, No. 8, f.o.b. County..... 1.15 1.15 
Standard, No. 9. f.o.b.. 
Standard, No. 10, County. 4.00 94.00 

TOMATOES{ 
Fancy, No. 10, f.o.b. Baltimore.... Out Out 
Jersey, No. 10, f.o.b. Factory...... -. 94.50 
Standard, No. 10, f.o.b, Baltimore.. 4.25 4.50 
Standard, No. 10, f.o.b, County.... 4.00. .... 
Sanitary 3s, 5% in. cans.......... Out Out 
Jersey, No, 3, f.o.b, County...... Out Out 


Ex, Standard No. 3, f.o.b. Balto... 1.55 .... 
Standard, No, 3, f.o.b. Baltimore. . 1.45 1.55 
Standard, No. 3, f.0.b. County.... 1.40 1.55 
Seconds, No. 8, f.o.b, Baltimore... .... “i 


Standard 2s, f.o.b. Baltimore...... 105 
Standard. No. 2, f.o.b, County..... 1.02 41.10 
Seconds, No. 2, f.o.b. Baltimore.. .... «++ 
Standard 9s, f.o.b. Baltimore...... {eer 
Standard 1s, f.o.b. Baltimore..... .--. {Out 
TOMATO PULP{ 
Canned Fruits 

Maine, No, 10........ 5.25 
Michigan, No. 10.... yer 
New York, No. 10... 5.75 


Maryland, No. 3, f.o.b. Baltimore.. 4.50 Out 


Pennsylvania, No. 10, f.o.b. Balto.. 4.50 4.00 
Maryland, No. 10, f.o.b. Balto..... 150 Out 
APRICOTS 
California Choice, No, 2%4........ 2.85 2.75 
BLACKBERRIES$ 

Standard, No 2..... 
Standard, No. 2, Preserved....... 1.50 Out 
Standard, No. 2, in Syrup........ 1.25 {1.40 


Maine, No. 
Maine, No. 2. 


CHERRIES$ 


Seconds, White, No. 2............ 
Standard, White, Syrup, No. 2..... ese 92.00 
Extra Preserved, No 2........... - 2.00 Out 
Red Pitted, Ne. so OME cece 
Sour Pitted Red 10s, No. 2..... 
Choice Standard 2%s.............. 2.85 3.85 
GOOSEBERRIES$ 
1.60 {41.70 
PEACHES* 
California Standard, No. 2%, L.C. 2.65 2.65 
California Ex. Std., No. 2%, L.C. 2.90 3.25 
PEACHESt 
Extra Sliced Yellow, 1.60 41.40 
Standard White, No. 2....... eee t Out 
Standard Yellow, No. 2........ 
Extra Standard Yellow, No. 2..... 2.00 1.40 
Seconds, White, No. 2....... . Out 41.15 
Standards, White. No. 3.. -- 2.00 92.00 
Standards, Yellow, No 2.25 $2.00 
Extra Standard White, No. 3...... 2.50 2.50 
Extra Standard Yellow, No. 8..... 2-75 2.45 
Selected Yellow, No. 3... . 8.50 8.50 
Seconds, White, No. 3... 1.60 {1.70 
Seconds, Yellow, No 1.75 1.70 
Pies, Unpeel 0. - 1.25 1.20 
Pies, Peeled, No. t 
P Unpeeled, No. 10 .- 400 Out 
Pass, Posted, Me, -. 8.00 Out 


CANNED FRUITS—Continued 
PEARSt 


Balto. N.Y. 
Seconds, No. 2, in Water....... 
Standards. No 2, in Water....... cone 
Extra Standards, No. 2, in Syrup.. 1.35 91.30 
Standards, No, 3. in Water........ 1.75 1.20 
Standards, No. 3, in Syrup.......- 2.25 Out 
Extra Standards, No. 3, in Syrup.: 2.50 2.00 
PINEAPPLE* 
Bahama Sliced, Extra, No. 2....... Out Out 
Bahama Sliced, Std., No. 2.... Out Out 
Hawaii Sliced, Extra, No. 2%...... 3.20 4.25 
Hawaii Sliced, No. 2%.. 2.95 3.75 
Hawaii Sliced, Extra, No. 2...... - 2.50 2.85 
Hawaii Sliced, Standard, No. 2.... 2.25 2.65 
Hawaii Grated, Extra, No. 2..... eo 226 1.96 
Hawaii Grated Standard, No. 10... .... 1.45 
Shredded, Syrup, No. 10........... 
Crushed Extra, No, 10......... 
Eastern Pie, Water, No. 2......... 
Eastern Pie, Water, No. 10........ oe 
PLUMSt 
Black, Water, No. 
ecco 
RASPBERRIES$ 
Black, Water, No, 2.......... 396 
Black, Syrup, No. 
Red, Water, No 10........... wie 
STRAWBERRIES$ 
Extra Standard, Syrup, No. 2...... 2.00 {2.35 
Preserved, ecce 2.10 $2.45 
Extra, Preserved, No. 2.30 2.50 
. Preserved, No. 1.......... .30 
Standard, Water, - 8.00 910.00 
Canned Fish 
HERRING ROE* 
LOBSTER* 
Flats, 1 Ib., case 4 doz........... ate 


SALMON* 
Red: Alege, “Tall, cons 2.30 
Cohoe, Flat, No. i ese 
1.05 
ecoe 1.16 1.15 
Columbia, Flat, No. 4.00 

SHRIMPS 


SARDINES—Domestic, per Case 
F. O. B. Eastport, Me., 1921 om 


3.00 
\% Tomato, » CR 
Mustard, Keyless .......... “Se 
% Mustard, Keyless ..... 
California, per case........ Se 
Oval, 4.50 
TUNA FISH—White, per Case 
California, %s .. 
California, 1s 
California, %s, Blue Fin. 
California, 1s, Blue Fin.. 


California, %s, S' 
California, 1s, 


Balto. N.Y. 
CORNt 
OYSTERS 
Standard, Split, No. 3............ 90 $90 Standards, 8 235 2.25 
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Wayside 


Observations 


The market. 


The weakness of the canned foods market is not because the 
jobbers have no confidence in it, 


It may more truly be said that the weakness of the canned 
foods market is because the canners themselves have no confi- 
dence in it. 

And until the canner shall have confidence in the canned 
foods market the confidence of the buyer may be expected to 
remain distantly removed from it. 


In speaking of the canner would that I could say with 
Wordsworth that he is “a man of cheerful yesterdays and con- 
fident tomorrows.” 

But until there shall be confident tomorrows we shall ex- 
perience no surcease of the cares with which the canner’s life is 
infested. 


“How happy the life unembarrassed by the cares of busi- 
ness,” say Publius Synus. 


And it was the same Publius Synus who observed; “in every 
enterprise consider where you would come out.” 


My price, says Mr. Average Canner is ninety cents, but if 
you should have business to offer, give us a ring. 


For Mr. Average Canner must have business, and, unable 
to get it at one price he will take it at a lower price. 


Methinks the poor broker is often more sinned against than 
sinning. We could well absolve him from his manifold sins of 
omission and commission because of the inestimablle service 
he renders in seeking and obtaining channels of distribution for 
the canned foods we produce; for these channels of distribution 
might otherwse remain undisclosed. 


The broker is the only “selling organization” that many a 
canner may call his own. 

Aristotle was once asked what those who tell lies gain by it. 
Said he, “that when they speak the truth they are not believed.” 


I was greatly surprised to be told by a jobber operating in 
‘a city not distantly removed from Baltimore, that “he seldom 
has occasion to come to the Baltimore market for his require- 
ments of canned foods.” 


Who shall sound the praises of Maryland canned foods it 
the canners of Maryland shall themselves not sound them. 


And who shall silence the aspersions often unwarrantedly 
directed toward Maryland canned foods if the canners of Mary- 
land shall themselves not silence them. 


Of course, the individual canner, of Maryland never discusses 
the advantages which Maryland products may possess for the 
buyer of canned foods. He discusses canned foods, if, indeed, 
he discusses them at‘all, in terms of only his own personal ad- 
vantage. I make bold to say that a very considerable volume 
of business is each year lost to Maryland canners because of 
their lack of initiative and of aggressiveness. 


But, I make haste to undeceive you. I am neither plotting 
nor planning an advertising campaign for the canners of Mary- 
land—nay, nay, dearly beloved. For I know how you would 
all recoil before such a suggestion, you dear, shrinking violets. 


This tip may now have no value for Maryland, but the day 
will come when it will not be refused attention, when its im- 
portance will be clearly perceived and appreciated. 
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The thing for Maryland canners to do is to tell the story 
of Maryland canned foods to the buyers of canned foods regu- 
larly once a month, in order that attention may be directed 
towards what? Towards Maryland. 


Towards Maryland! 


But the story is a long one and I shall not tonight under- 
take its unfolding. I shall, however, leave with you the central, 
the dominant thought of the idea—“to direct the attention of 
buyers of canned foods towards Maryland” so that interest in 
Maryland canned foods may be sustained, and fresh interest in 
Maryland canned foods awakened with an increased demand for 
Maryland canned foods to follow as the inevitable result. 


But, oh! I yawn,—“cui bono!” 


ACCURACY IMPORTANT 


Government Deprecates Errors on Export Declarations. 

The Department of Commerce has recently called attention 
to the great desirability for accuracy in the preparation of ex- 
port declarations. The statements made in these declarations 
are of fundamental importance in determining the accuracy of 


the export figures for the United States which are issued by 
our Government. 


The Department claims that these declarations are often 
carelessly filled in and cites specific illustrations of values re- 
ported which, on their face, appear to be unreasonable. Doubt- 
less these declarations are sometimes filled in by subordinates 
and, since they are not considered of prime importance and on 
the same basis as invoices and other documents, are not careful- 
ly scrutinized by export managers, 


The Merchants’ Association urges all firms sending goods 
abroad to instruct their employes to exercise all proper care in 
recording proper classifications, and values on their export 
declarations. Unfortunately the receiving clerks at the Customs 
House are so overwhelmed with declarations, especially on days 
when many vessels leave, that it is not feasible for them to 
analyze every item in the different returns to insure correct- 
ness. This, however, would not be necessary if more exporters 
realized the importance of these figures, and took the time neces- 
sary to be reasonably sure that they are accurate. 


HAVE NEVER EVEN HEARD OF THE EASTERN 
PEA SHORTAGE 
Cause of Market Advance Unknown! 
Read this: 


Wausau, Wis., June 24, 1922. 


Some week, I’ll say. Early in the week standards, No. 4 
Alaskas and No. 5 sweets were selling at 90c. Today they are 
$1.00 to $1.05. Not nominally, but actually. Packers have de- 
clined more dollar business than they have taken on; not in 
anticipation of higher prices, but because they are sold up and 
mg _ book any more. Some sales have actually been made 
a .05. 

Those canners who were in a position to book additional 
standard business were free sellers at 95c. The price was per- 
fectly satisfactory. They didn’t boost the price. They simply 
sold out. The buyer boosted the price. 


Monday and Tuesday every sales organization in the State 
had 90c orders for blocks of five, ten, twenty and thirty thou- 
sand cases. No doubt, some buyers had their orders in the 
kanls of half a dozen or more brokers. Very little business was 
confirmed. Mr. Buyer got frantic. As fast as one bid was 
declined, he raised from 90c to 95c—$1.00 and $1.05, 

The joke of it is, there is nothing to warrant this advance, 
excepting the jobber’s idiotic buying methods. A dozen or more 
canners have called us up every day, trying to find out what it 
is all about. : 

Weather conditions have been ideal, simply wonderful. Peas 
are developing slowly. While most everyone has started pack- 
ing, no one is doing much yet. Most of them will get into their 
stride during the coming week. There is a lot of talk about 
lice. Troubles, like pleasures, are often most in anticipation. 
We hear a few down-state packers have suffered some actual 
loss from lice. This may be true, doubtless it is. However, no 
widespread damage from lice, or any other cause, has occurred 
yet. Don’t overlook this bet. Even with a full pack in Wiscon- 
sin, THERE WON’T BE PEAS ENOUGH TO GO AROUND. 


GROCERS SUPPLY COMPANY. 


: 
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PROGRESS 


Years ago there was little knowledge of the essential nature of cleanliness in 
the cannery. Sanitary cleanliness was unknown, and because its effect was not 
understood little effort was made to avoid the wasteful, costly losses which were 
the direct results of unsanitation and uncleanliness. 

Today the need of strict, sanitary cleanliness is recognized by all canners. 

They realize that profitable canning depends largely on a high degree of 
sanitation throughout the entire canning process. 


And too, hundreds of canners are recognizing the fact that the use of 


Sanitary 
Cleaner and Cleanser 


Indian in 
circle 


is the safe, sure and economical method of producing that dis- 
tinetive, wholesome cleanliness which turns preventable losses 
into sure profits without any increase in cleaning effort. 


Order from your supply house. 


in every 
Package 


The J. B. Ford Co. Sole Mnfrs Wyandotte, Mich. 


“FAMOUS THE WORLD OVER” 


Machines 


The other machines in our complete line 
are just as good as our Double Seamers 


THE MAX AMS MACHINE CO. 


Chas. M. Ams, Pres. 


CHICAGO OFFICE: MAIN OFFICE: ROCHESTER (N. Y.) OFFICE 
20 E. Jackson Boulevard 101 Park Ave., New York City 705 Commerce Bldg. 


4 
| 
DD 
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A 
WP For Sanitary ans 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 
A. I. JUDGE 


107 S. Frederick Street 
Baltimore, Md. 


Telephone Plaza 2698 


Manager and Editor 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 


TERMS OF SUBSCRIPTION. 


Payable in advance, on receipt of bill. Sample copy free. 


Extra copies, when on hand, 10 Cents each 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE CANNING 
TRADE Co. 


Address all communications to THE OANNING TRADE, Balti- 
more, Md. 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. A. I. JUDGE. Editor. 


Entered at Postoffice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, JULY 3, 1922 


EDITORIAL JOTTINGS 


I can remember when tomorrow used to be celebrated as 
Independence Day. 


Chas. G. Summers, Jr., has resigned as chairman of the 
Traffic Committee of the National Canners Associations, and his 
resignation was reluctantly accepted by President Moore. Chair- 
man Summers worked so faithfully and so well that it became a 
real, live competitor with his canning business, and he had no 
choice but to “get back to business.” He leaves with many 
notable achievements to his credit. 


What’s the Big Idea? —We cannot recall a season that pre- 
sented anything like the peculiar phenomena seen this year of 
Our Lord 1922, among buyers, sellers and the representatives of 
sellers—or is it of buyers! Early this spring canners in the 
Central West were highly wrought up over the voluntary lec- 
ture tour of a member of one of the leading canned foods brok- 
erage organizations, who went out among the pea canners and 
urged or entreated, warned or threatened them not to pack 
heavily of peas this season; that the pea crop and pack would 
swamp everyone in ruin by its size, and that therefore the 
canner spoken to should cut his pack and go slow. This might 
have been good advice, if the advice were confined to the can- 
ners; but it is not. It gets to the jobbers, if it is not in fact 
deliberately used with the jobbers, with the most disastrous re- 
sults to the morale of the industry and the market. Caution has 
been preached this season, caution on the part of all canners; 
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but that. style of caution which would operate against heavy 
over-packs, but the preaching of such caution as that is entirely 
a different thing to this lecture tour above referred to. There 
have been other brokers who voiced as loudly as they could the 
opinion that canned foods prices on certain articles would soon 
be far below their present level; that in thirty days standard 
No. 3 future tomatoes would be eagerly selling at $1.00 and 
spots at $1.15, etc., etc. What is the idea of all this demoraliza- 
tion talk? What do these, as it were, representatives of the 
canners expect to get out of such actions? Do they think it 
will drive the jobbers into buying? They ought to have sense 
enough to know that it would have the very reverse effect upon 
the great mass of buyers. 

Then last week we published the jobbers’ Jeremiad, in which 
the tomato acreage and pack of the Tri-States was pictured as 
certain to be the greatest in history; that all and every canner 
would run to full capacity at low cost, etc., etc. This circular 
was timidly answered by a canner who usually has good nerve; 
but instead of saying that it was a tissue of damn lies, and ap- 
parently deliberately uttered in order to break to smithereens a 
market already in deplorable condition, the anologist compla- 
cently attempted to explain wherein the circularizer was wrong. 
To demoralize the market so that they can buy the goods at far 
below cost prices is as far as some jobbers can see, and to most 
of them this would be considered slick business. No need to 
waste time here to point out the folly of this in the long run; 
we can just pass the jobber by and say that is his game. 

But of what benefit can the utter demoralizaton of the can- 
ners be to the brokers? Can anyone see anything to be gained 
by the kind of efforts we have outlined? Naturally the canners 
must be sore and angry at such tactics; and when the results of 
the packs turn out the very opposite of the predictions, and 
market prices advance instead of declining, the jobbers also be- 
come angry as having been mislead, and so all hands are of- 
fended. That is just what has happened with peas this year. 
The Eastern pea pack turns out to be a mere fraction of normal, 
and Indiana follows suit, and the pea market advances from 90¢ 
weak, to $1.10 strong, and the jobbers wonder why and how 
they have been misled. 

What has taken place with peas is taking place with some 
other items, and is very likely to happen with most articles of 
canning this season, for the canners are not in position to make 
great packs, even if the crops are there and they want to make 
them. Anyone half-way conversant with the tomato situation 
in the Tri-States knows that all the canners will not operate, 
that a very large proportion will not open their factories at all, 
and that those who do run will be compelled to operate very 
conservatively. 

And yet the propaganda of demoralization goes on!! 


Getting A Black Eye—-The canning industry is not coming 
out of this unreasonable situation without harm, in fact it would 
seem to be getting a black eye, as an industry. Talking with a 
rather well known lawyer this week, whose early days were 
spent in a cannery, later in a large supply firm, before taking 
up the practice of law, he asked the writer: “What’s the matter 
with the canning industry?” “Oh,” we replied, “it is suffer- 
ing in a sympathetic way with all other industries; for if other 
industries were booming along, canned foods would be in fine 
fettle.”’ “It always hag been in the dumps,” he answered, “for 
when I was with the old firm they always complained that 
prices were below cost, and the supply firm (naming it) used to 
average one failure among canners a week. The industry was 
in the dumps then and it is now. Don’t they ever get out of 
them ?” 

That is a bad reputation for an industry to have among the 
casual observers, and the industry will have to work itself out of 
it. But it is well to see how others view us. 


New York State Adopts Future Contract—At the recent 
meeting of the New York State Canners Association they adont- 
ed a Future Canned Foods Contract, similar to the Western 
Canners 

FUTURE SALES CONTRACT 
—Of the— 
NEW YORK STATE CANNERS’ ASSOCIATION 


Adopted June 13, 1922. 


Terms—F. O. B. shipping point. Sight draft vs. bill of lad- 
ing. Two per cent discount if draft is paid within twenty-four 
hours after presentation, or 1%4 per cent if draft is paid within 
ten days from date of invoice. No discount thereafter. Draft 
must be paid in any event within thirty days from date of same. 
Inspection allowed. Draft and invoice shall not be dated earlier 


S 
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than date of bill of lading. Inspection allowed shall not apply to 
goods sold under canners’ labels, except under special agree- 
ment. 


Swells and Spoils—Swells allowed if reported on or before 
July 1st following date of shipment, and held subject to seller’s 
order, 


Food Guarantee—Seller guarantees goods covered by this 
contract to conform with the requirements of the United States 
Food and Drug Act of June 30, 1906. 


Liability—The seller agrees that he will make full delivery 
of each commodity sold unless his sale of such commodity for 
the season’s pack shall not exceed the average production of his 
plantings, based on the last five years’ average, and his acreage 
shall not exceed the capacity of his plants. 


Delivery—Shipments are to be made as soon as goods are 
packed and ready for shipment. In case seller is unable to make 
full delivery by reason of government commandeer, requisition 
or reservation, strike, flood or for any cause or condition beyond 
seller’s control, the seller shall pro rate remaining stocks. If 
seller shall déliver less than 100 per cent buyer may require 
seller to produce certificate from the New York State Canners 
Association justifying such delivery, which certificate shall re- 
lease seller from all further obligations on account of short de- 
livery. If delivery is not so justified the New York State Can- 
ners’ Association shall assess damages and seller agrees to pay 
same. The expense of such examination shall be borne by party 
ruled against. If seller is unable to perform any other of his 
obligations under this contract by reason of any of the foregoing 
causes, such obligations shall at once terminate and cease. If 
buyer’s place of business should be destroyed, he may cancel this 
purchase, 


Arbitration—All disputes arising under this contract shall 


National Wholesale Grocers’ Association of the U. S., and the 
- National Food Brokers’ Association, endorsed by the National 
Canners’ Association. 
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be settled by the joint Board of Arbitration appointed by the 


Quality—Equal to or better than the average of grade for 
the section where grown and of the current season at time of 
shipment. If sold on sample, to be equal to or better than 
sample. Buyer shall not be entitled to refuse to pay for or re- 
ceive any separable lot or any portion of goods shipped here- 
under for failure of any other lot or portion of the order to 
comply with contract. 


Examination and Approval—If shipment is not disapproved 
within three full business days after arrival, contract shall be 
considered fully complied with on seller’s part, and invioce, if un- 
jor — due and payable as per terms specified in this 
contract. 


General Conditions—If all or part of this order is to be 
covered with buyer’s labels, the buyer agrees to furnish labels 
within thirty days after being notified the goods are ready for 
shipment. If not so furnished, within said time, the seller may 
ship the goods unlabeled, and no deduction shall be allowed be- 
cause goods are unlabeled. An extra charge of 3c per case will 
be made for wrapper labels. 

Contract must be signed by the buyer, and one copy mailed 
to the seller within one week from date of same, otherwise it 
shall, at the seller’s option, become null and void. 

This contract shall be construed in all respects according to 
the laws of New York State. 


A Prohibition Epitaph. 


Here lies the body of Frederick Lefarge, 
His death is too sad for description. 
He was killed by the mob in a terrible charge, 
When he carelessly dropped his prescription. 
—Bowdoin Bear Skin. 


AS USUAL. 


First Flea—Been on a vacation? 
Second Flea—Nope; been on a tramp.—Pacific Weekly. 


SANITARY CAN 


Wheeling 


NEW YORK OFFICE 
Room 1313-32 Broadway 


DALLAS, TEX., OFFICE 
517 Dallas County State Bank Bldg. 


THE WHEELING 


IS THE PERFECT CONTAINER 


WHEELING CAN DEPARTMENT 
WHITAKER-GLESSNER CO. 


CHICAGO OFFICE 
1966 Conway Building 


CLOSED 


WITH. THE No. 100 MACHINE 


West Virginia 


INDIANAPOLIS OFFICE 
Transportation Building 


COLUMBUS, O., OFFICE 
Columbia Building 


| 
| 
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Improved Process Steel Kettle 
Equipped with all the latest im- 


provements. Strongly and ac- Willing But Cautious. 

A man while fishing fell into the water. A fellow-fisher- 
curately made. Has been used for man rescued him, laid him on his back and began to think, 
years with perfect satisfaction. “What’s the matter?” asked the bystanders. “Why don’t 


you revive him?” 

“There are 16 rules to revive drowned persons,” said the 
benevolent man, “and I know them ali, but I can’t call to mind 
which comes first.” 

The rescued man opened his eyes and said faintly, “Is there 
anything about giving brandy in the rules?” 

“Ves,” 

“Then never mind the other 15.”—Los Angeles Times. 


PROCESS 
KETTLE 


Johnny’s Quibble. 


“Pa, how far can a dog run into the woods?” 

“What a foolish question! As far as he wants to, of 
course.” 

“No, he can’t. He can only run as far as the middle; after 
that he’s running out of the woods.”—Boston Transcript. 


Edw. Renneburg 
& Sons Company 


OFFICE: 
2639 Bosten Street 
WORKS: 
Atlantic Wharf, Boston Street and 
Lakewood Avenue 


BALTIMORE MD 


Wanted—A Cook. 


We tire of reading abcut girls with perfect limbs, adorable 
backs, tiny feet, beautiful arms and other physical attractions. 
Does anybody know one who can bake a good pie ?—Columbus 
Dispatch. 


Watch Mary. 


Mrs. Nuwed—Mary, I think we’ll have boiled mutton with 
caper sauce for dinner. Are there any capers in the house? 

Mary—No, ma’am. 

Mrs, Nuwed—Then go into the grden and cut some.—Lehignh 
Burr. 


BETTER SEALING 


For The Resentment. 


The Devil looked up from his daily register. “I see you got 
BETTER BOXES a fellow named Sherman here.” 
“Yes,” said Beelzebub, “he came in with the last lot.” 
“Well, see if he is any relation to a general of that name 
who said war was hell, and if he is, give him the limit. I ain’t 
going to stand for people slandering hell that way!”—Richmond 
Times-Democrat. 


On to Him. 


Wilson—For goodness sake, throw away that cigar! 

Johnson—Say, look here! I don’t often give a quarter for 
a cigar, but when I do— 

Wilson—You get 20 cents change. 


“Seal” Brand silicate of 
soda will seal any grade of Cheerful Surroundings. 
: : : Uncle Josh—Here’s a letter from our nephew who has gone 
corrugated or fibre shipping to —— and he neha that within 20 rods of his house there’s 
i j a family of laughin’ hyenas. 
case so that it will stay sealed. Aunt Martha—Well, I’m glad he’s got pleasant neighbors, 
anyway—that’s something.—Boston Transcript. 


Let Us Send You A Sample. 


Philadelphia Quartz Company 
“Silicate of Soda in all of its Various Forms’’. 
121 South Third st., Philadelphia, Pa. 


CANNING MACHINERY 


FRUITS: VEGETABLES: FISH -Erc. 
A.K.ROBINS & Co. - BALTIMORE,MD. 


FOR CATALOGUE 


| SEAL 
BRAND 
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WHERE TO BUY 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 
BARRELS, KEGS, Ete, 
Chickasaw Cooperage Co., Memphis, Tenn. 
BAROMETERS 
Taylor Instrument Cos., Rochester, N. Y. 
(wire), scalding, picking, etc. 
K. Robins & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & Grading Mchy. 
Beans, Dried. See Pea and Bean Seed. 
Belting. See Power Plant Equipment. 
Berry Boxes. See Baskets, wood. 


BLANCHERS, vegetable - fruit. 


Ayars Machine Co., Salem. J. 

Huntley Manfg. Co., Silver 
K. Robins & Co., Baltimore. 

pressure. ‘See Pumps. 


BOILERS AND ENGINES, steam. 


W. Caldwell & Sons Co., Chicago. 
Faw Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Superior Boiler Works, Marion, Ind. 
Louis A. Tarr, Inc., Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers’ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


BOTTLER®S’ SUPPLIES. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, weod. 
Canton Box Co., Baltimore. 
H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. See Labeling Machines, 
can, 
BROKERS. 
Hayes, Baltimore, Md. 
. Jones & Co., 
ae H. Shaw, Chicago. 
} M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets i Pails, metal. See Enameled 


ucket 
Buckets, a See Cannery Supplies. 
BURNERS, oil gas, gaseline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 

Edw. Renneburg & Sons Co. 

Burning Brands. See Ste 

Cabbage Machinery. Machinery. 

Can Conveyors. See Conveyors and Carriers. 
CAN COUNTERS. 

Ams Machine Co., Max, Now York City. 

Ayars Machine Co., Sale: 

Can Fillers. See Filling "Machines. 
CANMAKERS’ MACHINERY. 

Machine Co., Max, York City. 

E. Bliss Co., Brooklyn = 

John R. Mitchell Geo “Baltimore. 

Seattle-Astoria Iron Works, Seattle, Wash. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & Co., Baltimore. 

Can Markers, See Stampers and Markers. 

Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 
avers Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
Scott Co., Baltimore. 
Zastrow Machine’ Co., Baltimore. 
Canning Experts. See Consulting Experts. 
Can Openers. 
Can Stampers. See Stampers and Markers. 
Can Testers. See Canmakers’ Machinery. 


CAN-WASHING MACHINES. 
Capping Machines. bottle. See Bottlers’ Mchy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 
Can Co., Baltimore. 

W. W. Boyer & Co., Baltimore. 
Continental Can Co., Syracuse, N. Y. 
Fidelity Can Co., Baltimore. 

Heekin Can Co., ‘Cincinnati, O. 
Phelps Can Co., Baltimore. 
Southern Can €o., Baltimore. 
Virginia Can Co., Roanoke, Va. 
Whitaker Glessner Co., Wheeling, W. Va, 
Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 


Ayars Machine Co., Salem. N. J. 
A. K. Robins & Co. Baltimore. 


Cap colderless. See Closing 
ac 


Capping Steels, soldering. See Cannery Supls. 


RIERS and Conveyers, gravity. 
H. on Caldwell & Sons Co., Chicago. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mc v3 for bottling, see Bottlers’ 
Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 
ors. 
Checks, employees’ time. See Stencils. 
Choppers, food, fruit, mincemeat, etc. 
Chutes, Gravity Spiral. See Carriers. 
Cider and Vinegar Makers’ Supplies. 


CLEANER AND CLEANSER (Wyandette). 
J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 
fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 


& MAOHINERY, 
bean, seed, 
Huntley’ Mfg. Co., Silver Creek, 
K. Robins & Co., Baltimore. 
Scott Co., * Baltimore. 
Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 


Cleaning Machines, can. See Washers. 
Clocks, process time. See Controllers. 
CLOSING MACHINES, open top cans. 


Co., Max, New York City. 
W. Bliss Co., Brooklyn, N. Y. 
Can Mchy Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Whitaker Glessner Co., Wheeling, W. Va, 
Coated Nails. See Nails. 
Coils. copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Mchy. 


N. Y¥. 


COLORS, Certified for foods. 
National Aniline & Chemical Co., New York. 
CONVEYORS & CARRIERS, canners. 


H. W. Caldwell & Son Co., Chicago. 
La Porte Mat & Mfg. Co., La Porte, Ind 
A. K. Robins & Co., Baltimore. 


COOKERS, continuous agitating. 
Ayars Machine Co., Salem, N. J. 


Cookers’ retors. See Kettles, process 
Cookers and Fillers, corn. See Corn Cooker- 


ers. 
Coolers, vegetable and fruit canners. 


COPPER COILS for tanks, 


F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 


COOPERAGE, kegs, barrels, etc. 
Chickasaw Cooperage Co., Memphis, Tenn. 


CORN COOKER-FILLEBRS. 
Ayars Machine Co.. Salem, N. J. 
Morral Bros., Morral, oO. 

A. K. Robins & Co., Baltimore. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 

CORN SHAKERS (in the can). 

Ayars Machine Co.. Salem. N * 


CORN HUSKERS and SILKERS. 


Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros., Morral 
Peerless Husker Co., Buffalo, N. Y. 


Corn Mixers and Agitators. See Corn Cooker. 


ers. 
CORRUGATED PAPER PRODUOTS. 
(Boxes, Bottle Wrappers, etc. 
Hinde & Dauch Paper Co., Sandusky. 


Stecher Litho. Co.. Rochester, N. Y. 

U. 8. Ptg. & Litho. Co., Norwood, Ohio. 
Counters. See Can Counters. 

Countershafts. See Speed Regulating Devices. 


CRANES and carrying machines. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott. Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


CRATES, Iron Process. 


as, Renneburg & Sons Co., Baltimore 
A. K, Robins & Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


Cutters, corn. See Corn Cutters. 

Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mchy. 
Dating Machines. See Stampers and Markers. 


DECORATED TIN (for Cans, Caps, etc.). 
American Can Co., New York. 
Southern Can Co., Baltimore. 


Dies, can. See Canmakers’ Mchy. 


DISTRIBUTING SYSTEMS, cern. 

H. W. Caldwell & Son Co., Chicago. 

Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 

Edw. Renneburg & Sons Co., Baltimore. 


ELEVATORS, Warehouse. 
Employees’ Time Checks. See Stencils. 


ENAMELED BUCKETS, PAILS, etc. 
A. K. Robins & Co., Baltimore. 


Engines, Steam. See Boilers and Engines. 
ag -lined kettles. See Tanks, 


ined 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo. 
A. K. Robins & Co., = 


Factory Stools. See Stoo! 

Factory Supplies. Supplies. 
FACTORY TRUCK: 

S. M. Ryder & Son, eats Falls, N. Y. 

A. K, Robins & Co., Baltimore, Md. 

Farming Machinery. 

Fertilizers. 
FIBRE CONTAINERS fer foed (not her 

metically sealed). 

American Can Co., New York. 

Continental Can Co., Inc., Syracuse, Chicago. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxbeard, etc. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 

Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek, N. J. 
Peerless Buffalo. 
K. Robin & Co., Baltimore. 
Sinclair- Scott Co., Baltimore 


Filling Machine, syrup. See Syruping Ma- 
chines. 


MACHINES, catsup, etc. 


H. Lan ponkamy, Indianapolis. 
;* K. Robins Co altimore. 


Siuclair-Seott Co.. Baltimore. 

Food Choppers. See Choppers. ; 

Friction Top Cans. See Cans, tin. 

fruit Graders. See Cleaning and Grading 
Mchy., fruit. 


Fruit Parers. See Paring Machines. 
FRUIT PITTERS and pane 
Huntley Mfg. Co., Silver Creek, x. 
Fruit Presses. See Cider Makers” Mchy. 
Gasoline Firepots. See Cannery Supplies 
Gauges. pressure. time, etc. See Power Plant 
Equipment. 
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GEARS, sient. 
H. W. Caldwell & Son Co., Chicago. 


GENERAL AGENTS fer Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Generators, electric. og motors. 

lass-lined Tanks. See Tanks, glass-lin 

GLUE, for sealing fibre boxes. 
Philadelphia Quartz Co., Philadelphia. 
Governors, steam. Power Plant Equip. 
Grading Mches. See and | Mchy. 
aa! Carriers. See Carriers and Con- 

Ts. 
Green = Gorn Huskers. See Corn Huskers 
Pea See Cleaning and Grad- 
n 

Hoisting of Carrying Mches. See Cranes. 


Hominy Making Machinery. 

Hullers and Viners. we Pea Hullers. 

Huskers and Silkers. See Corn Huskers. 
HYDROMETERS (for Determining the Density 

of Syrupers, Brines, etc.) 

Taylor Instrument Cos., "Rochester, 
HYGRODEIKS. 

Taylor Instrument Cos., Rochester, N. Y. 

Ink, can stamping. See Sieuciis, 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, 
hicago. 


Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
¥. H. Langsenkamp, Indianapolis, Ind. 


Jars, fruit. See Glass Bottles, etc. 

Juice Pumps. See Pumps. 

Kerosene Oil Burners. See Burners. 

Ketchup Fillers. See Bottlers’ Mchy. 

KETTLES, copper, plain er jacketed. 

Bucyrus Copper Kettle Works, Bucyrus, O. 

F. H. Langsenkamp, Indianapolis, Ind. 


Kettles, enameled. See Tanks. glass-lined. 


KETTLES, precess 
Ayars Machine Co. Salem, N. J. 
Edw. Renneburg Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Zastrow Mechy. Co., Baltimore. 


KNIVES, miscellaneous. 

A. K. Robins & Co., Baltimore. 

KRAUT CUTTERS 
J. E Smith Sons Co., Buffalo, N. Y. 

LABEL Manufacturers. 
Calvert Lithograph Co., Detroit. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge ‘& Co., Chicago. 
Simpson & Doeller Co., —— 
Stecher Litho. Co., Rochester, =. 
U. S. Printing & ‘Litho. Co., | Ohio. 


LABELING MACHINES, 
The Fred. H. Knapp Co., N. Y. 


LABORATORIES fer analysis of goeds, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, ete. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 


MILL SUPPLIES, Pulleys, Etc. 
H. W. Caldwell & Sons Co., Chicago. 


Molasses Filling Machines. See Filling Ma- 
chines. 


Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & soe Co., Baltimore. 


Packers’ Cans. See Can 
Pails, tubs, etc., fibre. — Fibre Containers. 


Paper Boxes. See Corrugated Paper Products. 

— Cans and Containers. See Fibre Con- 
- tainers 

Paring Knives. See Knives, 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, canners 

Arabol Co., York City. 

The Fred. H. Knapp Co., Yonkers, N. Y. 
BEAN SEED. 

Leonard Seed Co., Ca. 

3.B “Ri ice Seed Co., Cambridge, N. Y. 


PEA CANNERBS’ 
Ayars Machine Co., Sale 
obins & Co., Baltimore. 
Pea Harvesters. See Farming ‘Machinery. 


ea Hullers and Viners 
Chisholm Scott Co. Columbus, oO. 
Frank Hamachek, ‘Kewaunee, Wis. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PEELING TABLES, continueus,. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes. Baskets, etc. See Baskets. 
— Belts and Tables. See Pea Canners’ 
chy. 


PINEAPPLE MACHINERY. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Cannere’. 


POWER PLANT EQUIPMENT. 
H. W. Caldwell & Son Co., Chicago. 
Power Fresses. See Canmakers’ 
Power Transmission Mchy. See Power Plant 
Equipment. 
PRESERVERS’ MACHINERY 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
PULP MACHINERY. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
PUMPS, air, water, brine, syrup. 
A. K. Robins & Co., Baltimore. 
Ams Machine Co., Max, New York City. 
Retort Crates. See Kettles, process. 

PYROMETERS. 

Taylor Instrument Cos., Rochester, N. Y. 

REGULATORS, Temperature and Pressure. 
Taylor Instrument Cos., Rochester, N. Y. 

Retorts, steam. See process. 

Rubber Stamps. See Stencils. 

Saccharometers (syrup testers). See Cannery 
Supplies. 

SALT, canners. 
Colonial Salt Co., Chicago, Buffalo, Akron, Ohio. 
Sanitary Cleaner and Cleaner. See Cleaning 

Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 
Ayars Machine Co., Salem 
Huntley Mfg. Co., Silver eee N 
Edw. Renneburg & Sons Co., 
A. K. Robins & Co., Baltimore. 
Scalding and Picking Baskets. See Baskets. 
Scrap Bailing Press. 
— Caps, bottle. See Caps. 


Sealing Machines, bottle. 
Sealing Machines, sanitary cans. See Closing 
Machines. 

SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Pa. 
Leonard Seed Co., Chicago. 
J. B. Rice Seed Co., Cambridge, N. Y. 
Separators. See Pea Canning Mchy. 

SHEET METAL MACHINERY. 
E. W. Bliss Co., Brooklyn, _& 
Cameron Can Mchy. Co., Chicano, Ti. 
McDonald Machine Co., Chicago, Ill, 
Shooks. See Boxes, Crates, ete. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 
Huntley Mfg. Co., Silver Creek, N. Y. 


Slicers, fruit and vegetable. See Corers and 
Slicers. 


SILICA OF SODA, for pasting boxes. 
Philadelphia Quartz Co., Philadelphia. 
SOLDER. 
Sorters, pea. See Cleaning & Grading Mchy. 
SPEED REGULATING DEVICES (for Ma- 
chines, belt drives, etc.). 


Sinclair Scott & Co., Baltimore. 
Huntler (o.. Silver Creek. N Y 


STAMPERS AND MARKERS, 


Ams Machine Co., Max, New Yorsg City. 

Steam Cookers, continuous. See Cookers. 

Steam Jacketed Kettles. See Kettles. 

Steam Pipe Covering. See Boiler and Pipe 
Covering. 

Steam Retorts. See Kettles, process. 


STEEL STOOLS, CHAIRS, Etc. 
STENCILS, marking pets and brushes, brass 
— rubber and steel type, burning 
A. K. Robins ‘Co., Baltimore. 
STIRRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 
Chisholm-Scott Co., Columbus, =>. 
Huntley Mfg. Co., Silver Creek, N. Y. 
E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Baltimore. 


Supgies. engine room, line shaft, etc. See 
ower Plant Equipment. 


and General ‘Agents. See Gen- 
era 
Switchboards. See Hlectrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Peerless Husker Co., Buffalo, N. 
A. KB Robins & Co., Baltimore. 


Tables, picking. See Pea Canners’ Mchy. 


METAL. 
H. Indianapolis. 
Co., Baltimore, Md. 
TANKS, glass lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 


Testers, can. See Canmakers’ Mchy. 
THERMOMETERS Index and Recording, angle 
or Straight. 
Taylor Instrument Cos.. Rochester. N. Y. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


TIN PLATE, canmakers’. 
Tipping Machines. See Capping Machines. 


TOMATO CANNING MACHINERY. 
| Co., San Jose, Cal. 
Ayars Machine Co., 
Huntley Mi Mfg. Co sliver véreck, N. ¥. 

obins & Baltimore. 
Superior Boiler Works, Marion, Ind. 
Tomato Seed. Seeds. 


TOMATO WASHERS. 


Avazs Machine Co., Salem, N. J. 
K. Robins & Co., Baltimore. 
RFs Boiler Works, Marion, Ind. 


Transmission Machinery. See Power Plant 


Equipment. 
Trucks, 2 etc. See Factory Trucks. 
Tumblers, glass. See Glass Bottles, etc. 


Turbines. = Electrical Machinery. 
Variable Speed Countershafts. See Speed Reg- 
ulators. 
VALVES. 
H. W. Caldwell & Sons Co., Chicago. 
Vegetable Corers, etc. See Corers and Slicers. 
VEGETABLE CUTTERS, OKRA, ETC 
E. J. Lewis, Middleport, N. Y. 
J. E Smith Sons Co., Buffalo, N. Y 
Vegetable Parers. See Paring Machines. 
Viner feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 
Washers and scalders, fruit, etc. See Scalders. 


WASHERS, can and jar. 


Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Baltimore. 

Washing and Scalding Baskets. See Baskets 

Windmills and Water Supply Systems. See 
Tanks, wood. 

Wiping Machines, can. See Canmakers’ Mchy. 

Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 

See Corrugated Paper 


Produ 
See Labelling Mchs. 


can. 
WYANDOTTE—Sanitary Cleaner. 
I R Ford Co.. Wyandotte Mich. 
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Manufactured to hold 800, 1,000 and 1,200 2-lb. cans. Conceded i 
to be the best; hundreds in use. Double thermometer pocket 
riveted to each kettle. Constructed so as to use either water, ‘ 


dry steam. or open bath process. 


Good PRODUCT plus an 
attractive “GAMSE LABEL” 

pn your’ 

properly displayed— 

spells “SUCCESS” 


| es We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
house in Baltimore and can save you 
ZASTROW 3 MONEY on your Labels...” Write Us 


INC. 


1404-1410 
THAMES STREET 
BALTIMORE - MD. 


SUCCESSORS TO 


GEO.W. ZASTROW 


MANUFACTURERS OF 
TIN CANS 
\, CAPACITY 600 MILLION CANS PER vor 
MAIN OFFICE 
BALTIMORE, MD. 


THE CANNING TRADE. | 
| 
| 
a 
Gamse Building, BALTIMORE, MD 
DO 
PHELPS CAN CO | 


CONTINENTAL 
CAN 
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